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The Company
FUCHS is a German group, producing and sell-
ing lubricants and related specialties worldwide.
The company was founded in 1931, and is head-
quartered in Mannheim.

The group employs almost 4,000 people in
Europe and overseas, at more than 80 opera-
tive companies.

The most important regions in terms of sales
for FUCHS are Western Europe, North America
and Asia/Pacific Rim.

The company’s degree of specialization and
speed of innovation are far above the sectoral
average; its product lines include several thou-
sand lubricants and related specialties for all
applications and industries. Its customers range
from the mining and steel sectors to agricul-
tural users, from the vehicle industry to trans-
portation firms, from mechanical engineering
and pharmaceutical companies to household
consumers, plus specialized and non-specialized
dealers for engine oils. FUCHS is also Europe’s
market leader for polishing technology prod-
ucts.

The ordinary and preference shares of the
Mannheim-based corporation are officially trad-
ed on the stock exchanges in Frankfurt and
Stuttgart, and listed on the Swiss stock exchange
in Zurich.



TITAN – engine and gear oils for vehicles and

machinery

High-performance oils for all cars, trucks, buses,

construction and agricultural machinery, and stationary

units like power supply systems.

SILKOLENE – motorcycle lubricants

RENOLIN – industrial oils

For hydraulics, gear units, bed-tracks, compressors,

rolling bearings, etc..

RENISO – refrigerating machinery oils

A comprehensive range for all refrigerants and 

applications.

FRICOFIN – radiator anti-freeze

ECOCUT and ECOCOOL-cooling lubricants for 

cutting-type metalworking equipment

Water-mixable and non-water-mixable products for

all coarse and fine machining operations and for all

important materials in the metalworking industry.

RENOFORM – lubricants for metal-forming 

Products for pressing, for warm and cold forming,

for drawing wires, profiles and tubes, and for warm

and cold-rolling metals.

RENOLIT – lubricating greases for multifarious

applications 

For vehicles, machinery, steelworks, cement plants,

sugar factories, mining installations and the food 

industry, etc.

ANTICORIT – anti-corrosion agents

Products and technologies for temporary corrosion-

proofing of metals.

PLANTO – rapidly biodegradable lubricants 

Up-to-the-future, innovative lubricants for engines,

gear units, hydraulics and metalworking machinery.

Biodegradable lubricating greases are also available

for almost every category of application.

RENOCLEAN – industrial cleaning agents 

Industrial cleaning agents for immersion-bath and

spray-wash lines.

RENOCAST – release and parting agents for 

concrete construction 

For all types of formwork in precasting plants and

on site for sophisticated concrete surfaces and for all

kinds of concrete constructions.

THERMISOL – hardening oils and quenching media

For thermal treatment of steel, cast iron and non-

ferrous metals.

CENTURY: mining specialty products

CENT-SERVICE: preventive maintenance

White oils and vaselines

LIPPERT – polishing tools

UNIPOL – polishing pastes

LUBRITECH – specialty lubricants, coatings and

service

Concrete parting agents, CEPLATTYN tacky lubricants,

GLEITMO pastes/grease pastes and bonded

coatings/films, plus forming lubricants and aerosols.

Worldwide service for open transmissions.

The Products

Our product range in overview:



FUCHS at a Glance

2000 1999 Change in %

Sales 902 834 8.1

International proportion 732 633 15.6

in % 81% 76%

Gross profit 329 312 5.4

in % of sales 36.5% 37.4%

Earnings before interest and taxes (EBIT) 56.9 55.1 3.3

in % of sales 6.3% 6.6%

Net income for the year 18.5 17.1 8.3

in % of sales 2.1% 2.1%

Cash earnings to DVFA/SG 49.3 48.7 1.2

in % of sales 5.5% 5.8%

Equity capital 166 164 1.2

in % of the balance sheet total 24.4% 25.3%

Balance sheet total 681 647 5.3

Fixed assets 315 310 1.6

Investments in tangible and
intangible assets 30.5 30.0 1.7

in % of depreciation 125% 123%

Personnel expenses 161 148 8.8

Number of employees 3,952 3,889 1.6

(excluding trainees)

Earnings per share 7.07 6.67 6.0

Dividend / Proposed dividend

1999 with, 2000 without tax credit

– per ordinary share 3.87 3.68 5.2

– per preference share 4.38 4.21 4.0

The FUCHS Group (figures in million c)

FUCHS PETROLUB AG (figures in c)
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January March

April

May

June

1 January

The incorporation of the group company

CENTURY LUBRICANTS into FUCHS LUBRI-

CANTS upgrades market penetration for

lubricating greases and industrial lubri-

cants in the USA.

13 January

Presentation of the Great Barrier Reef

Millennium environmental project in

Cairns/Australia, with associates from

government agencies, institutes and

tourism organizations. The project is 

publicized in Germany as well.

18 January

FUCHS LUBRITECH in Weilerbach acquires

100 % of the stock in FUCHS LUBRITECH

(AUSTRALIA), which sells specialty lubri-

cants on the Australian market.

23 January

Opening of the FUCHS CONTINENTS

MANAGEMENT congress in Mannheim,

Germany – the first worldwide meeting

of the group’s senior executives.

24 January

Presentation of the new high-tech engine

oil TITAN GT1, based on an entirely new

technology, which for the first time com-

bines maximized technical performance,

cost-efficiency and ecological advantages.

Over the course of the year, it is launched

on numerous international markets.

1 March

The group acquires 28.5 % of the stock

in FUCHS LUBRICANTS (PHILIPPINES), which

thus becomes a wholly owned group sub-

sidiary.

7 March

At the start to the Superbike World Cham-

pionship 2000 season, the Kawasaki

Racing Team, accompanied by FUCHS as

its new main sponsor, meets the interna-

tional motor sport press in Valencia/Spain.

20 March

FUCHS PETROLUB announces an improved

result for 1999, together with a good

start to 2000. The stock market responds

with significant price gains for ordinary

and preference shares.

28 April

Communication with financial and busi-

ness journalists at the balance sheet press

conference: FUCHS PETROLUB achieves the

second-best result in the firm’s history.

1 May

To extend its highly specialized product

range, FUCHS LUBRICANTS in the USA ac-

quires the principal assets of DARMEX in

Roslyn Heights/New York.

9 May 

DVFA analysts conference in Frankfurt:

presentation of the financial statements

for 1999.

17 May

The ordinary share reaches its yearly high

of c 75.50.

24 May 

FUCHS PETROLUB issues its “debut bond”

on the euro market. The five-year fixed-

interest bonds have a volume of c 100 m.

Notwithstanding a less-than-easy market

environment, the placement goes

smoothly.

25 - 26 May

Communication with financial analysts

and fund managers in the UK: the finan-

cial statements for 1999 are presented in

Edinburgh and London.

31 May

First-quarter report: accelerated growth in

sales and profits.

15 June 

The preference share reaches its yearly

high of c 69.00.
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July

September

OctoberAugust

November

24 August

Internet via the power lines: FUCHS PETRO-

LUB is the first company in Germany to

actually use the “Powerline” technology

in an industrial environment, in a pilot

project run by Mannheim’s power utility

MVV Energie AG.

26 August

FUCHS LUBRICANTS (KOREA) is certified

under KSA 9002.

31 August

First-half press conference: first-half sur-

plus significantly up on the preceding

year

5 September

Communication with financial analysts:

analysts’ conference in Stuttgart, with a

tour of DaimlerChrysler AG’s engine pro-

duction operation, in which low-emission

metalworking oils from FUCHS are used.

20 - 23 November

Communication with international inves-

tors, fund managers and analysts: FUCHS

PETROLUB at the German Mid Cap Con-

ference in Frankfurt.

21 November

At a press conference in Pakistan, a new

joint venture between FUCHS OIL INTER-

NATIONAL in the United Arab Emirates and

the FUCHS wholesaler in Pakistan is offi-

cially announced.

23 November

Quarterly report on the year’s first nine

months: profits substantially up.

5 October

In the competitions for 1999 annual

reports conducted by the German busi-

ness periodicals Capital and Manager

Magazin, FUCHS PETROLUB comes third

and fourth respectively in the SDAX seg-

ment.

12 - 13 October

FUCHS OIL in Poland celebrates its 10th

anniversary. A new warehouse is opened

in Gleiwitz.

18 October

For the first time, FUCHS PETROLUB awards

a sponsorship prize to municipal institutions

of Mannheim’s social services for innova-

tive projects most successful in implemen-

ting the principle of helping people to

help themselves.

6 July

Annual general meeting with 600 share-

holders and guests in Mannheim. All

administrative proposals are approved

almost unanimously. For the first time,

parts of the AGM are transmitted live on

the Internet. 150 shareholders take the

opportunity to tour the plant of FUCHS

DEA SCHMIERSTOFFE. 

7 July

Communication with Swiss shareholders:

traditional information event in Zurich.

19 July

All the shares in the English firm K.S.

PAUL PRODUCTS are purchased by FUCHS

LUBRITECH in Weilerbach, thus further

upgrading the latter’s status as a vendor

of ultra-high-performance and specialty

lubricants for particularly tough applica-

tions.

25 July 

Successful final audits for all facilities of

FUCHS DEA SCHMIERSTOFFE on upgrading

quality management to conform with

VDA 6.1 and QS 9000. Certification

under DIN EN ISO 9001 is also success-

fully extended.

2 7  2 8  2 9  3 0  3 1
b r u a r y   M a r c h   A p r i l   M a y   J u n e    J u l y   A u g u s t   S e p t e m b e r   O c t o b e r   N o v e m b e r   D e c e m b e r



2000 was one of the most difficult years ever
experienced by the entire global sector, impact-
ed as it was by crude oil prices that periodically
tripled, leading to a surge in the prices of most
raw materials for lubricants. All market partici-
pants felt the resulting squeeze on their mar-
gins, some of them severely.

We have successfully managed this difficult
phase. Our sales increased in 2000 by 8.1 %
to reach c 902 m, and the group’s net income
rose by 8.3 % to c 18.5 m, the best result ever
in the company’s history.

The main sources of the group’s profits con-
tinued to be our German specialty companies
and the USA business, but the result was also
boosted substantially by contributions from Asia,
Latin America, and from Central and Eastern
Europe. In Western Europe, on the other hand,
and at the German FUCHS DEA SCHMIERSTOFFE,
fierce competition made it exceptionally diffi-
cult to pass on to customers even a reasonably
acceptable fraction of the price hikes in mate-
rials. 

We intensified our work in research and de-
velopment last year, and lead the field today in
terms of technology and specialization over a
whole range of business areas with strategic
importance for us. We are also reaping increas-
ed benefits from our global presence.

We have been able to extend awareness of
our brand throughout numerous countries
across the world, and have strengthened our
market position. In some cases, by acquisitions
in specialty sectors added to this.

We have proceeded with our restructuring 
and rationalization measures in Germany and
Western Europe, and must progress these fur-
ther in order to meet and master future mar-
ket conditions.

Investment in tangible and intangible fixed
assets came to 32.5 million c in 2000, exceed-
ing the previous year’s level. 

The number of staff employed worldwide
rose slightly to 3,952.

FUCHS PETROLUB AG closed 2000 with a net
income of c 4.6 m. 

No tax credit fell due for our domestic share-
holders for the year under review, but we are
proposing an increase in cash dividends to our
shareholders of 8.1 % and 7.1 % respectively
to c 3.87 per ordinary share and c 4.38 per
preference share.

The first quarter of 2001 continued to show
very high prices for raw materials, which means
that pressure on margins has not yet eased. 

Sales came to c 234.4 m, 6.5 % up on the
preceding year. While the slump in North Amer-
ica’s automotive and steel industries caused a
slight decline of 0.9 %, at least in national
currency terms, this becomes a rise of 5.8 %
when calculated in euros. 

For 2001 as a whole, on the basis of the
present-day exchange rates and without al-
lowing for any acquisitions, we anticipate sales
of about c 965 m, and continuingly good
profit figures.

Today, we are the number one among inde-
pendent lubricant manufacturers worldwide,
and have laid solid foundations for a success-
ful future. At the same time, we will continue
to prioritize customer focus, pursue innovation
and specialization strategies, and expand our
global presence.

Chairman’s Letter4
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In view of our German joint venture with 
DEA, we will be maintaining an interest in
events following the announcement on 28
March that SHELL is to combine its refineries,
petrol stations and other sales operations in
Germany with those of DEA. This development
at DEA has no immediate bearing on FUCHS

DEA SCHMIERSTOFFE. FUCHS PETROLUB AG and
the FUCHS Group are in any case unaffected by
the plan. They are, and will remain indepen-
dent. It is perhaps worth mentioning that ex-
isting agreements protect the interests both 
of FUCHS DEA SCHMIERSTOFFE and of the FUCHS

Group.
Our stock has performed well since the end

of 2000. On 23 April, ordinary shares were
quoted at 21.8 % and preference shares at
11.7 % up on their closing prices at the end
of 2000. We are convinced that the stock mar-
ket will continue to reward our strong perfor-
mance and the sound financial basis underly-
ing our share prices, especially since they are
still relatively undervalued.

In May 2001, our company was able to look
back on 70 years of successful progress. Since
we were founded in 1931, we have worked
our way up into the top bracket of suppliers in
the global lubricants market.

We would like to thank you, our sharehold-
ers and friends of our company, for your trust
and extend our thanks to all employees for
their dedicated commitment.

Mannheim, April 2001

Dr. Manfred Fuchs
Chairman of the Executive Board

Chairman’s Letter 5



In the 2000 business year, the Supervisory Board
comprehensively monitored and advised the
Executive Board on the basis of verbal and
written reports. Five Supervisory Board mee-
tings took place.

In addition to the Supervisory Board meetings
themselves, there were a number of meetings
between the Chairman of the Supervisory Board
and the Executive Board and in particular, its
Chairman.

The Supervisory Board was kept fully inform-
ed on the business performance, profitability
and overall situation of the company. The 2000
budget, budget compliance, investment plan-
ning and risk management were major report-
ing areas. All sizable acquisition, cooperation
and restructuring projects were discussed in
detail. In addition to ordinary business consul-
tation, focal points included medium-term
financial and company planning, on which the
Executive Board also submitted written reports.
The measures being taken to counteract the
squeeze on margins caused by sharp rises in
crude oil prices were also examined at length,
as were the strategic consequences for the
FUCHS Group entailed by further concentration
in the international lubricants industry. Business
transactions for which national legislation or
the company’s statutes require the approval of
the Supervisory Board were duly performed.

On the basis of these comprehensive written
and verbal reports, the Supervisory Board was
able to determine that the Executive Board
was conducting business properly and that all
necessary measures resulting from the reports
were taken in good time.

The 2000 financial statements of FUCHS

PETROLUB AG, Mannheim, the management
report, the consolidated financial statements
and the Group management report were audit-
ed by KPMG Deutsche Treuhand-Gesellschaft
Aktiengesellschaft, Wirtschaftsprüfungsgesell-
schaft (Chartered Public Accountants), Mann-
heim on behalf of the Supervisory Board and
certified without reservations. The brief also
specified a number of auditing focal points.
The Supervisory Board conducted a thorough

examination of the financial statements and
the management report of the corporation,
the consolidated financial statements and the
management report of the Group, along with
the proposed allocation of profits. The audi-
tors took part in these consultations. The Super-
visory Board approved the auditor’s final report
and expressed no reservations. The Supervisory
Board approved the 2000 financial statements,
which are now binding, and supports the Exe-
cutive Board’s proposed appropriation of pro-
fits. 

The Executive Board submitted the report on
relations with affiliated companies along with
the final report from the auditors to the Super-
visory Board. The Supervisory Board fully sup-
ports the results of the audit performed by
KPMG Deutsche Treuhand-Gesellschaft Aktien-
gesellschaft, Wirtschaftsprüfungsgesellschaft
(Chartered Public Accountants), Mannheim. 

The Supervisory Board would like to express
its gratitude and appreciation to all members
of the Executive Board, employee representati-
ves and all employees of the FUCHS Group for
their excellent work in 2000.

Mannheim, April 2001 

For the Supervisory Board 

Dr. Bernd H. Müller-Berghoff
Chairman

Report of the Supervisory Board6
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The FUCHS Securities

At the end of 2000, the following six FUCHS

Group stocks were in circulation:

Ordinary and preference shares staged
recovery

After a weak start to the 2000 stock market
year, ordinary and preference shares picked up
noticeably towards the end of the first quarter.
Our stocks benefited from the market’s redis-
covery of returns-oriented industrial values,
though they were also boosted by the Group’s
solid business performance and good earnings
figures. After the dividend proposal to the AGM
was announced on 28 April, ordinary shares
went up to their highest level of the year later
in the second quarter, reaching c 75.50 on 
17 May, while preference shares followed suit,
peaking on 15 June at c 69.00 and thus con-
tinuing to appreciably outperform the market.
Despite paying out the interim dividend in July,
FUCHS shares managed to stand up well to a
weakening stock market in the second half of
the year, and although both ordinary and pre-
ference shares closed on 31 December 2000
down somewhat on the preceding year at 
c 59.10 and c 57.30, this still put them above
the levels seen in the first quarter of 2000 
(c 56.10 and c 54.97).

This contrasted with the differing performance
of major share indices. While MDAX and SMAX
still ended 2000 with price gains of 13.9 %
and 3.8 % respectively, other indices registered
sometimes substantial losses. Although these
turned out to be only moderate in the DAX,
which went down by 7.5 %, and the Dow
Jones, down 6.2 %, prices took a sharp tum-
ble in the NEMAX-All-Share (– 40 %), NEMAX
50 (– 43.6 %) and the NASDAQ (– 39.3 %)
from which the value of shares quoted there
have yet to recover. 

The FUCHS share price held up well overall during 2000.

It thus proved its resilience as an SDAX-listed stock,

despite the fact that the 2000 stock market year was

affected by a consistently weak market lasting for sev-

eral months. In addition, at least until mid-year, the inter-

est of investors was focused – as it had been already in

1999 – on stocks in Internet, telecommunications, bio-

technology and Neuer Markt companies and on large

mergers. Not until the second half of the year and, espe-

cially, in the last quarter did the massive price falls sus-

tained by the Neuer Markt and NASDAQ prompt a cer-

tain renascent appreciation of classic industrial values

in the SDAX, which have continued to gain ground at the

start of the current year.

Ordinary shares: Frankfurt, Stuttgart, Zurich

Preference shares: Frankfurt, Stuttgart, Zurich

4.13 % convertible bonds 1997/2002: Frankfurt, Stuttgart

7.29 % dividend-right certificates Frankfurt

3 % debentures with warrants attached. Zurich

6.375 % euro bonds 2000/2005 Frankfurt, Stuttgart

FUCHS shares 31.12.2000 31.12.1999

Ordinary shares in c 59.10 61.50

Preference shares in c 57.30 57.50
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Comparative performance of the FUCHS ordinary share price
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The change in stock market turnover and mar-
ket capitalization during 2000 was as follows:

High stock exchange turnover
During the year under review, 567,284 FUCHS

preference shares changed hands on the Ger-
man stock exchanges – among them the Xetra
electronic trading system, on which our shares
are included. This put average daily turnover at
2,325. With 97 % of preference shares trad-
ing on a free float basis, free tradable prefer-
ence share capital saw a turnover rate of 0.5.
Both total turnover figures and the turnover
ratio emphasize the relatively high liquidity of
FUCHS preference shares. The volume of ordi-
nary shares traded, which have a much lower
free float proportion (30.5 %), totaled 198,724,
equivalent to an average daily turnover of 815.
However, this meant that the turnover ratio for
free ordinary share capital also stood at more
than 0.5.
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2000 1999 
c million c million

Stock market turnover 1) 45 39

Market capitalization 139 142
1) Turnover in all German stock exchanges including Xetra

Stock exchange turnover of ordinary and preference shares in 2000
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Above-average dividend yield
The FUCHS share price registered substantial
gains at the start of 2001 and continued to im-
prove up to 23 April 2001. This strong show-
ing was helped along by investors’ emerging
interest in sound, profitable industrial values,
by high profit expectations for the year, but
also, not least, by the shares’ above-average
dividend yield, which currently stands at 5.4 %
for ordinary shares and 6.8 % for preference
shares. Financial and business magazines regu-
larly recommend FUCHS shares accordingly, as
offering high dividends. With a price-earnings
ratio of 10.2 (ordinary share) and 9.1 (prefer-
ence share), the FUCHS stock still represents an
attractive option for investors looking to buy
into the market. 

Earnings per share
The Group’s year-end net income came to 
c 18.5 m. This leaves distributable profits of 
c 16.9 m after allocation of income to minori-
ty interests (c 1.6 m), which produces earnings
per share of c 7.07 (6.67) using the average
number of dividend-right shares for the year.
The net income for the year includes a good-
will write-off affecting the result amounting to
c 2.1 m (after taxes) or c 0.88 per share.

The FUCHS
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2000 1999 1998 1997 1996

Ordinary Preference Ordinary Preference Ordinary Preference Ordinary Preference Ordinary Preference

Number of FUCHS shares 1,216,416 1,171,664 1,216,412 1,171,660 1,216,406 1,171,654 1,216,374 1,129,022 863,763 753,299

c c c c c c c c c c

Dividend 3.871 4.381 3.58 4.09 3.58 4.09 3.58 4.09 3.07 3.58

Dividend including tax credit 3.87 4.38 3.68 4.21 3.58 4.09 4.14 4.73 3.91 4.56

Dividend yield in % 2 6.47 7.76 5.37 6.53 3.50 4.14 3.80 4.70 4.26 6.02

Year-end earnings/share 7.07 7.07 6.67 6.67 1.98 1.98 6.98 6.98 4.45 4.45

Cash earnings per share 3 20.64 20.64 20.41 20.41 15.70 15.70 18.82 18.82 22.56 22.56

Book value per share 67.39 67.39 66.57 66.57 79.86 79.86 66.11 66.11 53.12 53.12

Highest price 71.58 64.94 83.24 76.59 126.80 121.18 128.33 114.53 105.33 83.85

Lowest price 48.35 44.04 58.98 57.00 74.14 71.58 93.06 75.16 81.81 71.58

Average price 59.78 56.42 68.50 64.43 101.64 98.63 107.58 101.36 91.61 75.74

Price-earnings ratio 4 8.46 7.98 10.27 9.66 51.33 49.81 15.41 14.52 20.59 17.02

1 Proposal to the annual general meeting
2 Dividend for the respective business year (including tax credit) as per average share price for the year
3 Cash earnings/number of German shares
4 Refers respectively to the average price and earnings per share in the year concerned

Shares/values per FUCHS share:



4.13 % convertible bonds 1997/2002
Due to the increase in capital market interest
rates with comparable terms to maturity, the
price of convertible bonds came down over the
course of the year from DM 96.75 (30 Decem-
ber 1999) to DM 94.60 (29 December 2000).

7.29 % participation-right certificates
1998/2008

Participation-right certificates were quoted on 
29 December 2000 at a price of 100.50. The
equivalent value for the preceding year (30 De-
cember 1999) was 99.65.

100-million euro bonds

In 2000, the FUCHS Group floated a 100-mil-
lion euro issue of five-year euro bonds through
its Dutch equity investment company FUCHS

PETROLUB FINANCE B.V.
The lead bank handling the issue was West-

deutsche Landesbank Girozentrale. The follo-
wing banks formed part of the syndicate: Baden-
Württembergische Bank AG, BNP/Paribas,
Bayerische Landesbank Girozentrale, Com-
merzbank AG, Deutsche Bank AG, Dresdner
Bank AG, HSBC Trinkaus & Burkhardt KGaA,
Landesbank Baden-Württemberg, Merrill
Lynch International and Sachsen LB Europe.
The transaction marked WestLB’s first ever
bond placement over the Internet.

The bond issue enabled the FUCHS Group to
enlarge and diversify its investor base. The
funds were lent to various associated compa-
nies in Western Europe, who used them to
repay liabilities to banks. 

The bond performed very well during the
course of 2000. Measured against the show-
ing of the market’s benchmark bond (Federal
bond series 135), it achieved a spread of 133
basis points at the time of issue, and stood at
134 basis points on 29 December 2000.

However, the extremely large volume of bond
issues in the telecommunications and automo-
tive sectors during the first quarter of 2001,
which offered investors highly lucrative premi-
um payments, also boosted the spread of our
bonds.

Our shareholders

The latest shareholder survey revealed that
7,900 shareholders owned ordinary and pref-
erence shares in our company, of whom 7,470
were private investors and 430 were institu-
tional investors. However, the majority of capi-
tal was in the hands of institutional investors
(74.1%), while private shareholders had a
combined total of only 25.9 %. Non-residents’
holdings came to 17.8 %.

Equity holdings owned by the Manage-
ment Board and Supervisory Board

As an SDAX-listed company, we are obliged 
to declare any equity holdings owned by the
company’s management and supervisory bod-
ies on an annual basis. The figures refer to the
31 December 2000.

On this date, the Executive Board directly
held a total of 38,379 ordinary shares and 117
preference shares. In addition to this, one mem-
ber of the Management Board indirectly held 
a total of 538,683 ordinary shares via a family-
owned company in which he has a 55 % stake.
The Supervisory Board held 1,001 ordinary
shares and 2,939 preference shares.

There are no stock options regarding the
acquisition of shares.

The FUCHS

Securities
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The Middle East – a success 
story for the FUCHS brand
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The FUCHS brand presence in a region
of striking contrasts

Geopolitical diversity

The Middle East is a heterogeneous region: in
geopolitical terms, it consists of 15 nations,
comprising the countries bordering on the Red
Sea, plus the Levant and Golf states. 

The region has approximately 300 million 
inhabitants. The nations concerned have led 
a chequered history, which has bequeathed
distinct cultural contrasts, sometimes reflected
in areas of bilateral tension.

The economy is primarily characterized by
accessible resources of raw materials like pe-
troleum, natural gas, precious and semi-pre-
cious metals. The Golf states have the most
powerful economies, with Saudi Arabia pre-
eminent among them.

The region’s demand for lubricants totals
1.7 million tons a year, and in terms of per
capita consumption illustrates the potential
there for further development. The principal 

markets include Iran, Egypt, Pakistan and 
Saudi-Arabia. Although Pakistan is geopoli-
tically not part of the Middle East, its eco-
nomic ties and objectives are closely linked 
to this region.

In the principal markets, the standard of indus-
try is relatively high, reflected in a 10 % annual
growth of the demand for industrial lubricants.
In the secondary markets, the major propor-
tion of sales comes from automotive lubricants
(> 90 %).

Saudi-Arabia – a model market

In Saudi-Arabia, automotive lubricants account
for 90 % of turnover. 80 % of the automobiles
here are less than four years old. The market is
dominated by a high level of demand for top-
quality branded lubricants for operating mod-
ern vehicles. In 1995, FUCHS got together with
the ALHAMRANI Group of Companies, one of
Saudi-Arabia’s most prestigious firms, to set
up a joint venture for producing and market-
ing the FUCHS branded lubricants.

The Middle East – a Success Story for the 
FUCHS Brand
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The Saudi-Arabian joint venture ALHAMRANI-
FUCHS PETROLEUM SAUDI ARABIA LTD., headquar-
tered in Jeddah, constituted a courageous step
into a highly promising market, and one which
has proved exceptionally fruitful.

Purposeful development of brand awareness
has been crucial to our success in a market with
substantial end-user business.

Our partner’s expertise, in conjunction with
FUCHS’ quality, technology and corporate ca-
pabilities, have provided stable foundations for
the development and successful implementa-
tion of a customer-driven marketing strategy.

FUCHS is now a leading brand 

We have efficaciously put the FUCHS idea across
to the consumer, its correctness validated by
rising sales and a steadily increasing market
share. FUCHS secured its place among the top
three in a market penetrated by all our major
competitors.

Innovative service concepts tailored to our
customers’ needs are guarantors of sustained
success. They include the establishment of 
the FUCHS-ONE-STOP oil change stations, which
tie in numerous other service elements to the
actual oil change, which most Saudis schedule
for once a month. These activities have made
Fuchs the leading brand in Saudi-Arabia.

Modern production plant in Yanbu

A can-do manufacturing operation was vital to
the efficiency of our initiatives in Saudi-Arabia.
The lubricant plant built by our Saudi partner,
with an annual capacity of 120,000 tons, is
acknowledged as the biggest and most sophis-
ticated of its kind in the Middle East. The Yanbu
facility was awarded certification under ISO
9002, followed by certification to ISO 14000
during 2000.



The foundations for regional develop-
ment 

The Saudi-Arabian joint venture simultaneously
serves as the basis for developing lubricant
business in the region, with particular empha-
sis on the Golf states and North Africa.

We are also focusing on the markets of Iran,
Egypt and Pakistan, where in addition to the
requirement for automotive lubricants there 
is an observably rising demand for industrial
lubricants as well. These markets, closed off
for many years, are slowly being opened up,
and developing their industrial base by refur-
bishing old facilities or building new ones
(steel and cement industries, petrochemicals,
automaking).

Since the lines and components involved 
are frequently imported, the locally available
lubricant technologies often fail to meet re-
quirements, thus widening the gap between
the quality profiles of the nationally produced
lubricants and the stipulations laid down by
the equipment manufacturer.

Rising demand for top-quality specialty
products

As an industrial specialist, FUCHS meets and
masters these increasingly stringent quality ex-
pectations. The expertise of our Saudi-Arabian
partners, plus the involvement of international
FUCHS product managers, ensure professional
support for our industrial customers.

Products and service of optimum quality
underpin the success so far achieved, and of-
fer good opportunities for further reinforcing
FUCHS’ position in the Middle East.

The Middle East – a success 
story for the FUCHS brand
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Lubricant market and FUCHS sales* in the Near and Middle East, by product groupings

in %

82.5

7.8

9.7

75.0

15.9

5.7

3.4

Automotive lubricants
Industrial lubricants
Process oils
Metalworking/corrosion-proofing

*  Including non-consolidated and pro-rata consolidated companies

Sales of FUCHS products Lubricant market
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Sales

Sales up by 8.1 %

The growth in sales was driven by the follo-
wing factors:

The internal growth of c 44.2 m or 5.3 % is
primarily attributable to price adjustments, but
also to quantity and mix changes. Almost all
regions made a contribution, with sales in Asia
showing particularly dynamic growth.

By purchasing shareholdings and entire busi-
nesses in Japan, Australia, the United Kingdom
and the USA, we upgraded our positions in
the local markets concerned, thus reinforcing
our status in the global marketplace. Within
the framework of equity acquisition, additio-
nal sales of c 12.4 m pro rata temporis were
achieved. By changing over from pro rata to
equity consolidation, at FRAGOL SCHMIERSTOFF

GMBH+CO.KG (formerly BREMIN MINERALOEL

GMBH & CO.), operating predominantly as a
fuel trader, sales were reduced by c 38.7 m in
terms of technical consolidation. In the result
figure, external growth /deconsolidation is
accordingly shown as c – 26.3 m or – 3.2 %.

Foreign-currency effects arising from the weak
euro came to c 50.1 m or 6.0 % in the year
under review.

Price hikes not fully passed on in Western
Europe

For Germany, adjusted for the deconsolidation
effect of FRAGOL SCHMIERSTOFF GMBH+CO.KG,
sales were up by c 6.3 m or 3.1 %. This growth
is based principally on passing on price hikes
from the procurement side, though this was
not always possible in full.

In the rest of Europe, sales rose by c 24.8 m
(7.4 %), of which c 10.0 m came from inter-
nal growth. While on the markets of Western
Europe the achievable sales prices were unable
to adequately cover the increased costs for in-
put materials (– c 1.4 m or – 0.5 %), the rate
of increase at our Central and Eastern Europe-
an companies continued to be very high, at 
c 11.4 m (41 %). Another c 9.8 m came from
positive foreign-currency effects, particularly
due to a strengthened pound sterling. The
remaining c 5.0 m of external growth relate 
to the pro rata temporis sales recorded by the
English firm K.S. PAUL PRODUCTS LTD., acquired
in July.

Position in North and Latin America
upgraded

In North and Latin America, we once again
upped our sales substantially (+ c 42.5 m), 
24 % up on the preceding year’s figure, a
result of good internal and external growth,
plus the effects of the strong dollar.

In the USA and Canada, internal growth
totaled c 8.1 m (5 %). The DARMEX company
acquired in the USA during the year under
review contributed c 1.8 m pro rata temporis
to this increase in sales. c 26.0 m are attribu-
table to exchange rate effects.

Group Management Report16

million c %

+ 44.2 + 5.3 Internal growth

– 26.3 – 3.2 External growth/ 
deconsolidation

+ 50.1 + 6.0 Effects from 
foreign-currency translation

+ 68.0 + 8.1 Sales growth

Group Management Report

In 2000, consolidated sales reached cc 902 m (834), a

rise of 8,1 % or cc 68 m over the preceding year, and

slightly above the budgeted figure of cc 900 m.



In South America, the uptrend in sales conti-
nued with growth of c 6.6 m (44 %), with
internal growth accounting for 26 % (c 3.9 m).

Outstanding performance in the
Asia/Pacific Rim and Africa region

The Asia/Pacific Rim and Africa region also
made a substantial contribution to expanding
sales, with a rise of c 31.9 m (26.6 %). This
region meanwhile accounts for almost 17% 
of the group’s sales. The companies in China,
Korea, Japan and Indonesia reported the high-
est growth rates here, (more than 40 % in
each case).

Group Management Report 17

Development of consolidated sales by regions

2000

361

336

219
177

152

120

1999

2000

1999

2000

1999

2000

1999

170

201

Germany
Rest of Europe
North and Latin America
Asia/Pacific Rim, Africa

in million c



Specialty business stronger
Specialty business’s share of sales rose to 94 %,
compared with the preceding year’s 89 %.
This partially reflects the deconsolidation of
FRAGOL SCHMIERSTOFF GMBH+CO.KG, which
operates mainly as a fuel trader.

Industrial lubricant business grew overpro-
portionally, at 17.1 %. The companies in North
and Latin America, which produce almost ex-
clusively industrial lubricants, made a particular
contribution towards upping sales in the Indu-
strial Division by c 83 m to reach c 567 m. The
acquisitions made by companies operating in
the specialty sector also made a contribution
here. 

Automotive lubricants were up by 7.7 %,
though their share of total lubricant sales de-
creased from 35 % to 33 %.

Group Management Report18

The group’s sales structure

2.4 Trading with heating oil, fuels and base oil

3.4 Polishing technology
0.4 Others

93.8 Lubricants

in % 
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Divisional sales breakdown

2000 share 1999 share Change
million c % million c % in %

Automotive lubricants 279 30.9 (33) 259 31.1 (35) + 7.7

Industrial lubricants 567 62.9 (67) 484 58.0 (65) + 17.1

Lubricants total 846 93.8 (100) 743 89.1 (100) + 13.9

Trading with base oil,
fuels and heating oil 22 2.4 57 6.8 – 61.4

Polishing technology 31 3.4 31 3.7 –

Others 3 0.4 3 0.4 –

902 100.0 834 100.0 + 8.1

Regional sales breakdown

Figures in million c 2000 1999 Change
absolute %

Germany 170.1 201.3 – 31.2 * – 15.5*
Rest of Europe 360.9 336.1 + 24.8 + 7.4

Europe 531.0 537.4 – 6.4 – 1.2

North and Latin America 219.3 176.8 + 42.5 + 24.0
Asia/Pacific Rim, Africa 151.7 119.8 + 31.9 + 26.6

Total 902.0 834.0 + 68.0 + 8.1

*adjusted for FRAGOL + 6.3 m or + 3.1 %



Earnings situation

Consolidated earnings reached c 18.5 m (17.1).
Compared with the preceding year, this repre-
sented an increase of c 1.4 m or 8.3 %. The
rise in profits kept pace with the increase in
sales (8.1 %).

The group’s main profit-earners:
German specialty companies and business
in the USA

The group’s most profitable operations were
conspicuously the German specialty compa-
nies and the USA business, though substantial
contributions to earnings also came from Asia,
Latin America and from Central and Eastern
Europe. In Western Europe outside Germany,
at the German FUCHS DEA SCHMIERSTOFFE

GMBH & CO.KG, and in Australia, by contrast,
competition rendered it particularly difficult to
pass on the increases in material prices to an
even fractionally adequate degree. 

Gross profits rose by c 17.5 m to c 329 m,
though this did not keep pace with the increa-
se in sales (+ 5.6 %), a disproportion primarily
attributable to rising expenditure on raw and
packaging materials, up by 10 % in 2000, and
in the lubricant sector by as much as 21.7 %,
reflecting the rise in oil prices.

Although the administration costs (+ 7.2 %),
and the selling and distribution costs (+ 7.7 %),
which were hit particularly hard by significant
rises in freight costs, increased more slowly than
sales, the operating profit, at c 55.6 m, was
slightly down on the preceding year’s figure of
57.5 m.

Overproportional increase in R&D costs

In this context, the overproportional increase
in research and development costs (+ 8.4 %)
shows that the group attaches high priority to
this area, so as to continue successfully mee-
ting and mastering the challenges posed by
rising prices for materials and ever-fiercer com-
petition.

When it came to other operating expenses
and income, we achieved a balanced result dur-
ing the year under review, whereas in the pre-
ceding year a negative balance (– 3.9) affected
earnings before interest and taxes (EBIT). When
the investment income of c 1.3 m (1.4) is includ-
ed, EBIT were up by 3.3 % to c 56.9 m (55.1).
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Although the year 2000 was one of the most difficult

business years ever for the sector as a whole, with crude

oil prices tripling at times, we nonetheless achieved the

highest consolidated profits in the firm’s history.

Breakdown of net sales revenues

8.7Manufacturing costs

20.3Selling and distribution costs 2.0 Net income
2.0 Taxes
2.1 Costs for R&D

2.2 Other expenses/income
and interest7.9Administrative costs

54.8Material expenses

in % 



The EBIT margin (earnings before interest and
taxes in relation to sales) has decreased to 6.3 %
(6.6) due to the base effect in connection with
steep rises in material and finished-product
prices.

Effects of exchange rate shifts on profita-
bility

On the procurement side, material input was
rendered even more expensive by the weak
euro, particularly in the Western European com-
panies and in Australia. On the other hand, the
consolidated profit figures were boosted by the
gross margins of our American group company
especially, which were gratifyingly above the
group’s average.

Financial result profits from favorable
interest environment

In spite of climbing interest rates, we profited
over the course of the business year from what
was still a very favorable interest environment
worldwide, so that our financial result, compar-
ed to the preceding year, was down by a mere
– c 0.3 m or 1.9 % at – c 16.5 m.

The taxation ratio, at 49.6 % (51.5), was
down again. Total outlay for taxes on income
came to c 18.2 m (18.1).

This means that net income, at c 18.5 m
(17.1), is at its highest ever level.

Returns

Due to equivalent growth in sales and earnings,
the return on sales (net income in proportion
to sales) remained unchanged from the preced-
ing year in 2000, at 2.1 %.

The return on equity (after taxes), where the
calculations include the net income and the
payments for dividend-right certificates, show-
ed a gratifying rise to 13.4 %, compared with
12.7 % in the preceding year.

Return on capital employed (EBIT referenced
to equity capital and net financial liabilities at
the end of the year) was down to 12.4 % (13.1),
reflecting the greater increase in capital em-
ployed.
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Consolidated net income breakdown

1999: 17,054 93.2

2000: 18,469 91.4

1998:   6,247 74.9

1997: 18,205 90.0

1996: 14,472 47.9

6.8

8.6

25.1

10.0

38.213.9

Mannheim corporation shareholders
Outside shareholders
Swiss shareholders

in c k             in % 



Net worth and financial position

The increased sales and rising material prices
experienced in the year 2000 have also been
reflected in the balance sheet, where the total
rose by c 34.0 m to reach c 681.2 m (647.2).

Fixed assets, thanks to acquisitions and
foreign exchange factors), rose by c 5.0 m to
c 315.5 m (310.5). Of this amount, c 73.1 m
(74.0) relate to goodwill arising from capital
consolidation, and constitute 23.2 % (23.8) 
of total fixed assets.

The price-driven increase in inventories 
(+ c 13.4 m or + 12.0 %) and trade recei-
vables (+ c 8.2 m or + 5.2 %) produced the
weightiest addition to the balance sheet in
terms of absolute figures. All other asset items
together rose by c 7.4 m. The group’s liquid
funds totaled c 18.5 m (16.8) at the end of
the year.

Increase in group equity

With group equity capital rising by c 1.9 m to
c 165.8 m (163.9), the capital-to-assets ratio is
now at 24.3 % (25.3). The increase in liabilities
to suppliers, up by 7.4 % to c 87.3 m (81.3),
meant that part of the greater financing require-
ment could be covered, but additional interest-
bearing funds were also needed. The group’s
financial liabilities thus came to c 313.0 m
(273.4) on the balance sheet date. More than
half this amount (58.8 %) related to bonds pay-
able, while the remaining 41.2 % was financ-
ed from bank loans. The maturity structure is
as follows:

Of these financial liabilities, around 68 % are
denominated in euros, approx. 13 % in pound
sterling, and about 9 % in US dollars. The finan-
cial liabilities in other currencies come to around
10 % of the total volume.
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Remaining term million c %

up to 1 year 148.2 47.4

1 to 5 years 164.4 52.5

over 5 years 0.4 0.1

313.0 100.0

The rise in the balance sheet total is primarily a conse-

quence of the price hikes for material and finished pro-

ducts, driven by the trend in crude oil prices.

Assets and capital structure

2000: Balance sheet total 681.2 26.7 19.6 18.4 35.3 24.3 51.2 24.5

Assets Equity and liabilities

1999: Balance sheet total 647.2 27.0 21.0 17.3 34.7 25.4 57.6 17.0

Equity capital
Short-term outside capital
Medium and long-term outside capital

Tangible fixed assets
Other fixed assets
Inventories
Other current assets

in million c in % 



Proactive interest risk management

Within the framework of a proactive interest-
rate risk management organization, derivative
financial instruments are used for hedging irre-
spective of the remaining term of loans agreed
(see section 24 in the notes of the detailed an-
nual report). The interest rate hedging terms
for the group’s interest-bearing liabilities provi-
de the following picture:
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Interest rate hedging terms million c %

up to 1 year 164.0 52.4

1 to 5 years 94.0 30.0

over 5 years 55.0 17.6

313.0 100.0



Cash earnings and flow-of-funds
analysis

The cash earnings are an expression of the inter-
nal financing capability available to a company
for capital investment, for funding the net cur-
rent assets, for debt retirement and dividend
payments, and for supplying the funds on hand.
During the year under review, the cash earnings
to DVFA/SG rose from c 48.7 m to c 49,3 m,
due primarily to the higher net income achiev-
ed in 2000.

The inflow of funds from current business
activity fell substantially to c 12,6 m (49.0).
The additional financing requirement for the
net current assets was triggered by the sizable
price hikes for crude oil. Notwithstanding our
successful program launched at the beginning
of the year for downsizing the net current as-
sets, the price increases on the procurement
side entailed a significant build-up of inventory
assets (c 10.9 m), while receivables were boost-
ed (c 8.5 m) by the resultantly increased sel-
ling prices. The upsized inventories were partly
financed through supplier credits (c 2 m). The
reduction in short-term provisions, however,
caused an outflow of funds (c 11.9 m), inclu-
ding allocations for tax payments and utilizat-
ion of restructuring provisions.

The outflow of funds from investment activity
totaled c 36.6 m (40.1) during the period under
review. c 30.2 m (30.3) of this went to fixed
asset investments. Another c 10.5 m was used
to purchase shareholdings and divisions.

Investments were financed partly from the
inflow of funds from current business activity,
but predominantly with resources obtained
from the euro bond floated in May, which was
used to restructure liabilities to banks.
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The flow-of-funds analysis has been adjusted for foreign-

currency and consolidation effects. It essentially con-

forms to DRS 2 of the German Accounting Standards

Committee (DRSC).



Value added statement

Material expenses were up in approximate pro-
portion to sales revenues. While depreciation
was slightly down, other purchased services
rose by 9.0 % over 1999. In all, value added
was increased by 6.8 %, reaching c 219.4 m
compared to the preceding year’s c 205.4 m.

On the utilization side, personnel costs were up
by 8.2 % over 1999, an increase proportional
to the rise in sales revenues. Relative personnel
expenses were thus kept steady.

Dividend-right payments are unchanged from
the preceding year, in which the full annual
amount was included in the figures for the first
time. Interest expenses were also marginally up,
as were the profit taxes, while the profit for the
year was once again upsized, notwithstanding
the high level already achieved in 1999. 
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Origins of value added

2000 1999
million c % million c %

Sales revenues 902.0 97.1 834.0 97.5

Other income 26.7 2.9 21.0 2.5

Corporate performance 928.7 100.0 855.0 100.0

Material expenses 494.0 53.2 449.0 52.5

Depreciation 30.1 3.2 30.8 3.6

Other outsourced work 185.1 19.9 169.8 19.9

Value added 219.4 23.6 205.4 24.0

Personnel expenses 160.5 73.2 148.4 72.2

Interest expenses 18.5 8.4 18.1 8.8

Dividend-right payments 3.7 1.7 3.7 1.8

Profit taxes 18.2 8.3 18.1 8.8

Profit for the year 18.5 8.4 17.1 8.3

Value added 219.4 100.0 205.4 100.0

Distribution of value added

Corporate performance rose by cc 73.7 m (+ 8.6 %) over

the preceding year to reach cc 928.7 m. This is primarily

attributable to the increase of 8.1 % in consolidated

sales compared to 1999. But other income, too, showed

a rise of 27.1 % to cc 26.7 m.



Segment Reporting

The sales revenues

On a customer-location breakdown of the 
c 902.0 m of total sales revenues, Europe 
without Germany accounted for c 360.9 m
(336.1), North and Latin America for c 219.3 m
(176.8), Germany for c 170.1 m, (201.3), while
the Asia/Pacific Rim and Africa region contribut-
ed c 151.7 m (119.8). The high sales growth
in the Asia/Pacific Rim and Africa region was
up yet again over the preceding year, by 5.5 %
to 26.6 %. This segment thus accounted for
16.8 % (14.4) of total sales revenues. Sales in
the region of North and Latin America rose by
24.0 % during the year under review; its share
of total sales thus comprises 24.3 % (21.2). In
Europe outside Germany, notwithstanding the
less-than-easy competitive environment, sales
were up by c 24.8 m or 7.4 % over the prece-
ding year. This region’s share of consolidated
sales fell slightly by 0.3 % to its present 40.0 %.
Sales in the German region fell by c 38.7 m,
reflecting consolidation factors. On an adjust-
ed comparison, however, this decrease was off-
set by a rise of c 7.5 m to c 170.1 m, so that
Germany’s proportion of overall sales totals
18.9 % (24.1).

The consolidated earnings

Consolidated earnings before interest and taxes
totaled c 56.9 m, with the region of North and
Latin America making a prominent contribution
of c 29.3 m (27.0). With a notable increase to
c 8.6 m (4.3), the Asia/Pacific Rim and Africa
region now provides 15.1% (7.8) of the group’s
EBIT.

Sales revenues between the individual seg-
ments, at c 33.2 m, maintained the previous
year’s level.

The internal prices for deliveries and services
traded between the segments are based on
arms-length principles.

The net assets of the German (c 1.4 m), Rest
of Europe (c 0.1 m) and Asia/Pacific Rim and
Africa (c 14.0 m) segments include the share-
holdings shown in the balance sheet at the spe-
cified level using the equity method.
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Segment reporting is divided up by geographical

regions in line with the group’s internal organizational

and reporting structure, and prepared in broad confor-

mity with DRS 3 of the German Accounting Standards

Committee (DRSC).



Investments

Due to overhangs from the preceding years,
the level of investment in tangible and intan-
gible assets (excluding goodwill acquired), at 
c 32.5 m, exceeded the previous year’s figure
of 30.0. Another c 2.8 m (1.4) were account-
ed for by goodwill acquired. 

New high-bay warehouse for FUCHS DEA
SCHMIERSTOFFE

Major investments were made in Germany, 
the USA and the United Kingdom. In Germany,
FUCHS DEA SCHMIERSTOFFE GMBH & CO. KG
has meanwhile brought its new logistics cen-
ter so close to completion that inauguration 
is scheduled for May of this year. The heart of
the modern distribution center is the automat-
ed high-bay warehouse, with approximately
25,000 storage slots and a turnover capacity
of 270 pallets an hour. The investments in the
UK primarily related to the concentration on
one instead of two facilities initiated in 1999.
In the USA, the main project involved expan-
ding the production facilities for the specialty
lubricants operation.

Acquisition policy throughout 2000 was de-
signed to boost our specialty product business
in the USA and Western Europe.

Depreciation (excluding write-downs on
goodwill and financial assets) came to c 27.1m
(26.5). Goodwill depreciation affecting the re-
venue results was another c 3.1 m (3.8). With
a total of c 30.2 m, this volume was not quite
sufficient to finance the capital investments in
tangible assets and intangible goodwill.

In 2001, investments in tangible assets are
expected to be below the figure for 2000.
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The optimization of production facilities and logistics

was again the major focus of our fixed asset invest-

ments during 2000.

Investments and depreciation – 
tangible and intangible assets 
(excluding goodwill)                                                w
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Equity investments and new business
start-ups

Specialty business boosted in USA 

With effect from 1 January 2000, the group
company CENTURY LUBRICANTS CO. merged with
FUCHS LUBRICANTS CO. in the USA, upgrading
our capability for exploiting to the full the avail-
able markets for lubricant greases and industrial
lubricants. On 1 May 2000, to expand its high-
ly specialized product range, FUCHS LUBRICANTS

CO. then acquired the major assets of DARMEX

in Roslyn Heights/New York, a company with 
a strong position in the bread-baking machine
industry and in the textile and pharmaceutical
sectors, and also a prominent vendor of lubri-
cants for the leading OEMS in the USA, as well
as selling lubricants to the glass industry world-
wide.

On 28 February 2001, FUCHS LUBRICANTS CO.
took over BROOKS TECHNOLOGY in Cleveland,
Ohio, one of the USA’s top-ranking producers
of high-quality lubricant greases and specialty
lubricants for industrial applications. This fur-
ther reinforced FUCHS’ already-strong position
in America’s lubricant grease and specialty bu-
siness, as well as creating meaningful syner-
gies in research and development, production
and sales.

Global position in ultra-high-performance
lubricants for extra-tough applications
further upgraded 

On 18 January 2000, FUCHS LUBRITECH GMBH
in Weilerbach, Germany, acquired the equity in
FUCHS LUBRITECH (AUSTRALIA) PTY.LTD. which
sells specialty lubricants on the Australian mar-
ket. But it was more particularly the acquisition
in July of all the shares in the English company
K.S. PAUL PRODUCTS LTD., that boosted FUCHS

LUBRITECH’s global standing in the niche for
ultra-high-performance and specialty lubricants
for ultra-tough applications. FUCHS LUBRITECH,
which within the FUCHS Group operates world-
wide in this sector, and together with its subsi-
diaries and associates here now turns over ab-
out c 100 m a year, has now acquired, in the
shape of K.S. PAUL in London, a research and
development facility plus a high-efficiency plant
for producing a comprehensive range of top-
quality and specialty lubricants. K.S. PAUL ex-
ports its products to many of the world’s na-
tions as well, operating subsidiaries in Germany,
France and Canada.

Market position reinforced by a capital
increase 

Finally, on 1 March 2000, the group purchased
all the remaining 28.5 % of the shares in FUCHS

LUBRICANTS (PHILIPPINES) INC., so that this com-
pany, which sells automotive and industrial lubri-
cants on the Philippines, has become a wholly
owned affiliate.
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During the 2000 business year, the group progressed its

activities for maximizing its market potential, not least

in regard to highly specialized niche products.



Research and development

The European development groups have been
restructured within the framework of the new
FUCHS EUROPE, with efficiency upgraded by mi-
nimizing overlaps. Besides the numerous small
and medium R&D advances at our companies,
projects of a global character and a fundamen-
tal nature were successfully completed at our
Centers of Competence, and new research
undertakings begun. Our experts liased closely
throughout with numerous universities and
their counterparts at major accounts, particu-
larly in the context of joint research projects.

In all our important fields of operation, we
supplemented our programs with new and
innovative products, or replaced obsolescent
products entirely.

New high-performance lubricant greases 

Notable innovations among our lubricating
greases include a windscreen-wiper grease, a
rapidly biodegradable high-performance grease
for rolling and plain bearings, plus an ultra-ther-
mally stable grease for continuous-casting lines
in steelworks.

Industrial gear oils for improved efficiency
levels 

New, efficiency-enhancing oils were developed
for industrial gear units, while a fast-biodegra-
dable grease was introduced for large toothed
gearing systems.

Metalworking oils for downsizing system
costs in cutting operations 

For reducing system costs and optimizing the
technical efficacy of cutting operations in metal-
working, we have successfully trialed a multi-
function oil called “Unifluid” – an entirely new
concept for machine tool lubrication. This is an
up-to-the-future advance in the field of metal-
working lubricants, where we are the world’s
market leader. 

Fuel-economizing engine oils for lengthy
oil-change intervals 

We have reinforced our leadership of the Ger-
man market for initial fillings of vehicle engines
and vehicle transmissions. In close cooperation
with Volkswagen, DaimlerChrysler, BMW, FORD,
MAN, OPEL and other prestigious international
automakers and automotive component sup-
pliers, we have developed new engine oils ex-
celling in terms of fuel savings and options for
extending the maintenance intervals involved. 

Rapidly biodegradable lubricants – our
most vital contribution to protecting the
natural environment

In all important application fields, we have ex-
panded our range of “bio-lubricants”, thus
reaffirming our market leadership and innova-
tive primacy. Interest in rapidly biodegradable
lubricants based on vegetable-oil derivatives is
going to increase over the years ahead, thanks
to their technical advantages and particular
eco-compatibility.
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At the end of 2000, 308 (313) engineers, chemists, tech-

nicians and technical assistants were employed within

the group. Expenditure on R&D totaled cc 18.8 m (17.4)

during the 2000 business year.



Number of employees

Workforce slightly up

In Europe excluding Germany, the total work-
force rose by 12 people, from 1,609 to 1,621,
an increase primarily reflecting the acquisition
of the K.S. PAUL Group. 

The 44 additional employees abroad outside
Europe are principally attributable to good re-
sults at our Chinese companies.

Engineering and R&D prioritized

Worldwide, at the end of 2000, 40.4 % (41.1)
of the workforce were employed in engineer-
ing and production, 33.1 % (31.8) in market-
ing and sales, 16.5 % (16.8) in administration,
7.8 % (8.1) in research and development, and
2.2 % (2.2) in other categories.
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On 31 December 2000, the group was employing 3,952

(3,889) people worldwide. Of the total payroll, slightly

up by 1.6 %, German facilities accounted for 952 people

or 24.1 %, and operations abroad for 3,000, or 75.9 %.

Thus the workforce as of 31 December 2000 had increased

slightly in Germany by seven people, and abroad by 56

people.



Opportunity and risk management

With its diversified portfolio of products and
services, FUCHS functions as an innovation and
technology leader for certain product catego-
ries on international markets, at least among
the independents, and in some cases among
the mineral oil conglomerates as such. These
markets are characterized by ongoing globali-
zation, and feature a highly disparate spectrum
of both risks and opportunities. FUCHS rises to
the challenge of meeting and mastering these
by adopting a purposeful and systematized
approach to both the opportunities on offer
and the risks encountered. 

To identify and assess the opportunities and
risks involved, FUCHS utilizes a multifarious ar-
ray of procedural instruments, specified both
by the Executive Board of FUCHS PETROLUB AG
and by the group’s Board of Management, as
well as the boards of the individual companies.
Crucial to the risk management system at FUCHS

is the planning process, under which at regular
intervals all risks and opportunities at the divi-
sions are examined and evaluated. On these
foundations, goals and action are agreed for
exploiting available opportunities and avoiding
any risks as effectively as possible. To comple-
ment these initiatives, market and competitor
analyses are drawn up in the operative divi-
sions. 

Financial and currency-related risks are reduced
by means of currency-matched financing pack-
ages, and by using derivative instruments. These
latter are employed in accordance with the risk
structure involved, and in compliance with the
appropriate guideline; all deals are concluded
solely for hedging purposes.

The quality of our risk management system
is still further upgraded by the work of the in-
ternal and external auditors.

Future-focused statements, prognoses
and risks involved in future developments 

This annual report contains statements referring
to the future and prognoses forecasting the
future development of our business. They are
based on certain postulations, expectations and
estimates. There are a series of risk factors capa-
ble of affecting the anticipated developments
and results. These are particularly prevalent in
the sphere of future trends in purchase and
selling prices, but also relate to questions of
the upcoming business cycle, sectoral trends,
exchange and interest rate fluctuations, for
instance. 

We are confident that our basic postulations
are realistic, but cannot guarantee that they
will all prove to be correct. However, we are
well equipped to meet and master any future
risks.
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The German Controlling and Transparency Act (KonTraG)

was taken fully on board at FUCHS during the last busi-

ness year, with concomitant optimization and harmoni-

zation of existing risk management systems. The aim of

risk management is to ensure a sustained rise in share-

holder value.



Outlook

The general economic situation and the
lubricant market 

It remains to be seen whether 2001 will be an
easier year for the world’s economy and for our
own sector. Last year, it was the massive price
hikes for raw materials, driven by the crude oil
prices; this year the global economy could be
hit by the downswing in North America’s auto-
motive and steel industries, and by the overall
slowdown in the business cycle. Worldwide
economic growth, at least, will drop from 3.9 %
in 2000 to between 2.0 and 2.4 % in the cur-
rent year.

The increase in material prices would appear
to have peaked. The hike in selling prices is
meanwhile taking effect, though in part and
tardily. We accordingly anticipate no further
burdens on gross margins, and perhaps even 
a certain amount of recovery.

The demand for lubricants rose worldwide by
1.3 % in real terms during 2000, and by 0.5 %
in Western Europe. This is unlikely to be repeat-
ed over the current year; we do not expect any
significant increase in market volume.

The ongoing concentration process in the
global lubricant industry is set to continue; 
as in the past, we shall be profiting from this
trend through acquisitions.

Group performance in the first quarter of
2001 

Sales over the first quarter of 2001 totaled 
c 234.4 m, up by 6.5 % over the preceding
year. Growth was fueled particularly by Europe
and Asia, while in North America the down-
swing in the automotive and steel industries
(at least in national currency) caused a slight
decline in turnover.

The group achieved gratifying internal growth
of 5.8 %.

The consolidated result for the quarter is not
yet available, but a reasonable quarterly profit
is anticipated.

Expectations for 2001

We shall continue to focus on our strengths
and seize the opportunities offered by external
growth. The takeover of BROOKS TECHNOLOGY

in the USA during the first quarter will assist
here; similar initiatives for further expanding
our business with high-quality products and
specialties are under examination. We also in-
tend to streamline and rationalize our business
operations and our corporate structures.

We are confident that this policy of value-
driven growth will bear fruit, and create share-
holder value.

At the present-day exchange rates, we an-
ticipate sales of about c 965 m in the 2001
business year, with continuingly good profit
figures. Notwithstanding the less-than-easy
market and competitive environments, we
thus remain confidently optimistic.
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We are in good shape for all the challenges ahead: excel-

lent technical and innovatory capabilities, an above-

average degree of specialization, a global presence, the

world’s Number 1 among the independents, and the

market leader in strategically significant market niches.



Our investments for the ongoing year are bud-
geted at c 30 m for tangible and intangible as-
sets, with major projects like the new logistics
center in Mannheim and a new plant in Kaisers-
lautern being partly financed by leasing arran-
gements.

Research and development

The trend towards eco-friendly, biodegradable
lubricants and processing liquids is accelerating.
We have been conducting R&D work in this
field since the 70s, and today are at the leading
edge of current advances. We shall seize the
resultant market opportunities and purpose-
fully pursue our chosen course.

E-commerce

Electronic communication, the Internet and the
Intranet have become established constituents
of our internal and external information pro-
cessing technology.

In purchasing, too, we are utilizing the op-
tions offered by electronic media to create en-
hanced transparency and comparability, as well
as to conduct auctions for selected groups of
chemical components.

In sales, some of our companies have begun
to provide their customers with e-commerce
sales and service options.

The basic thinking behind e-commerce has
been taken on board throughout our entire
planning work. We shall further upgrade our
various activities in purchasing and sales, equip-
ping ourselves to take the opportunities offer-
ed by this new era.

Changeover to the euro

Our companies in Euroland have made their
preparations to change over to the euro as the
sole currency as of 1 January 2002. Our annual
and quarterly reports, plus our internal report-
ing system, have all been denominated in euros
since 1999 anyway. This we see as significantly
simplifying our systems and procedures, with
concomitantly easier integration. 

FUCHS’ stock prices

Our shares were listed at a low price level dur-
ing 2000, and were substantially undervalued.
But in comparison to the DAX as a whole, and
the NEMAX in particular, they performed very
well, and have shown a gratifying rise since
January 2001. We are confident that the FUCHS

stock possesses further potential, particularly
as it benefits not only from solid foundations
and global perspectives but also from high divi-
dend yields.
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Earnings situation

The 2000 business year at FUCHS PETROLUB AG
closed with a net income of c 4.6 m (13.1),
which together with profit brought forward of
c 12.8 m (8.9) produces unappropriated profits
of c 17.5 m (22.0). 

Investment income, including earnings
from profit and loss transfer agreements, fell
by c 9.2 m to c 32.3 m (41.5). This reduction
is primarily attributable to lower profits at the
associated companies in Western Europe. On
average, the companies in Central and Eastern 

Europe, Asia, plus North and Latin America,
proved more successful in their endeavors to
absorb the increases in material prices than
their counterparts in Western Europe and
Australia. Our companies in the United King-
dom and France, particularly, have so far not
been able to adjust their selling prices appro-
priately. At the same time, we continued to
progress our rationalization initiatives; in this
context, the closure of one of our lubricant
plants in Spain was announced.

The costs for administration rose by c 1.8 m
to c 19.3 m. This increase reflects factors like 
a further expansion of the holding function,
higher advertising costs, and higher servicing
and maintenance expenses.

Other operating income (principally head
office charges, licenses and tax allocation) 

Management Report on
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FUCHS PETROLUB AG is a holding company, focusing its

operations on the tasks involved in managing the FUCHS

group as a whole.

Management Report on FUCHS PETROLUB AG



increased by c 2.4 m to c 16.3 m, and other
operating expenses by c 0.5 m to c 2.7 m.

Earnings before interest and taxes (EBIT) thus
fell by c 9.1 m to c 26.6 m, a drop essentially
attributable to a decrease in investment income.

The net financial income of – c 17.2 m repeat-
ed the preceding year’s level. While deprecia-
tion on financial assets, at c 6.6 m, was down
by c 2.1 m from the preceding year, interest
paid rose by c 2.2 m to c 11,1 m, reflecting a
higher interest level generally and an increased
proportion of fixed-interest liabilities. Current
earnings risks are taken into account by write-

offs to the lower going-concern value. Valua-
tion adjustments did not significantly affect the
consolidated result, since the valuations for the
shareholdings involved were correspondingly
lower in the consolidated balance sheet.

Taxes on income fell in absolute terms by 
c 0.7m to c 1.0 m, while payments for divi-
dend right certificates remained the same at 
c 3.7 m.

The result thus showed a net income for the
year of c 4.6 m (13.1).
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Net worth and financial position

Financial assets account for 89.8 % (89.5) of
FUCHS PETROLUB AG’s net worth. The decrease
in financial assets of c 2.1 m net results from 
c 4.5 m of capital increases and c 6.6 m of
write-offs to the lower going-concern value.

Equity capital is c 221.7 m (226.2). The ca-
pital-to-assets ratio showed a slight drop to
46.0 % (46.6), reflecting the reduced invest-
ment income.

Netted-out financial liabilities remained un-
changed at c 240.6 m (241.1). They comprise
a convertible bond issue (51.1), liabilities to
banks (25.8) and intra-group liabilities. Funds
were shifted from banks to our FUCHS PETRO-
LUB FINANCE B.V. Financial debts account for
49.9 % of the balance sheet total.

The ratio between equity capital and finan-
cial debts is 0.9. Financial assets have been
financed in equal proportion from equity capi-
tal and financial debts.

Proposed dividend

The dividend payout has remained unchanged
over the past three years. Executive and Super-
visory Boards propose increasing the cash divi-
dend for the business year by c 0.29 per share.
This proposal is based on the good consolidat-
ed result, and also serves to compensate for
the tax credit not granted for this year. Should
the AGM give its consent on 7 June 2001, the
payouts would be:
• c 3.87 per ordinary share
• c 4.38 per preference share
Given the approximately 2.4 million shares in-
volved, the dividend would total c 9.9 m. To
provide this sum, recourse would be had to tax-
free income from shareholdings abroad, so that
no tax credit can be granted.
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Report on relations with associated
companies

Taking voting-right agreements into account,
the Fuchs family possesses the majority of vo-
ting-right capital. The asset management firm
RUDOLF FUCHS GMBH & CO., through which
most of the family’s ordinary stock is held, is
by reason of this circumstance the controlling
company for FUCHS PETROLUB AG, and the lat-
ter is a dependent enterprise. 

Under § 312 of the German Stock Corpora-
tion Act (AktG), a report on relations with asso-
ciated companies (dependence report) has ac-
cordingly been drawn up, concluding with the
statement: 
“In the legal transactions listed in the report on
relations with affiliated companies, our com-
pany has in each transaction received an ap-
propriate consideration in conformity with the
circumstances known to us at the time when
the legal transactions were performed. There
were no cases of actions subject to mandatory
reporting instigated by or in the interests of
the controlling company.” 

KMPG Deutsche Treuhand-Gesellschaft Ak-
tiengesellschaft Wirtschaftsprüfungsgesell-
schaft (Public Chartered Accountants), as the
corporation’s auditors, have checked this de-
pendence report, and appended their unqua-
lified certification. 

Outlook

The earnings situation depends firstly on invest-
ment income and on contribution and license
earnings, and secondly on the development in
non-allocatable costs, the financing expendi-
ture, and any valuation adjustments on share-
holdings, which in a worldwide portfolio can
never be entirely avoided, and are a precept of
commercial prudence.

For the 2001 business year, we are expecting
earnings to remain stable. From the issue of
the 100-million bond with a five-year term in
June 2000, FUCHS PETROLUB AG also received
funds in the form of group liabilities, enabling
it to pay back short-term liabilities to banks.

Allowing for the earnings and risk prospects
for 2001, we are anticipating a reasonable net
income for the year, and a continuation of our
shareholder-friendly dividend policy.







G e r m a n y

Germany The domestic market for lubricants shrank 
by 3.3 % in 2000, from 1,159,922 tons to
1,122,075 tons, with sales of automotive
lubricants down by 3.9 %, from 462,106 
tons to 443,886 tons. For industrial lubri-
cants, the fall was 0.8 %, from 424,902 
tons to 421,667 tons.

Germany’s share of consolidated sales, at 
c 170.1 m (201.3), was 18.9 %, following
24.1 % in the preceding year.

Disparate performance at the German
FUCHS companies

FUCHS DEA SCHMIERSTOFFE GMBH & CO. KG in
Mannheim reported a result considerably down
on the preceding year’s figure, due to steep
price rises on the input material side. The raised
selling prices, whose effects have been increas-
ingly manifest since the beginning of 2001, are
expected to produce a significantly improved
result in the ongoing year. 

WISURA MINERALÖLWERK GOLGRABE & SCHEFT

GMBH & CO. in Bremen continued its good
form of recent years, and once again improved
its result.

Notwithstanding a less-than-easy business
environment, FUCHS LUBRITECH GMBH in Weiler-
bach achieved an excellent result. During 2000,
this company acquired 100 % of the shares in
FUCHS LUBRITECH (AUSTRALIA) PTY. LTD., plus
100 % of K.S. PAUL PRODUCTS LTD. in London,
with its subsidiaries in Germany, France and
Canada.

BREMER & LEGUIL GMBH in Duisburg again
improved its result. On 1 January 2001, FUCHS

PETROLUB AG purchased the final third of the
shares from LEGUIL GMBH, and now owns 100%
of the stock.

RAVENSBERGER SCHMIERSTOFFVERTRIEB GMBH
in Werther i.W. had another difficult year, with
results only slightly improved.

PARAFLUID MINERALOELGESELLSCHAFT MBH in
Hamburg suffered considerably from the rise
in base oil prices, which was reflected in a re-
duced business volume and earnings.

Reports from the Regions
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– German lubricants market shrinking

– Steep rise in raw material prices leave their mark

– Specialty division grows through acquisitions

in c m 2000 1999

Sales
by customer location 170.1 201.3

Sales 
by company location 232.7 261.3

Gross income 107.0 110.1

Earnings before interest and taxes (EBIT) 16.8 20.1

Cash earnings as per DVFA/SG 18.9 23.6

Investments in tangible 
and intangible assets 8.7 7.8

Depreciation on tangible 
and intangible assets 6.2 6.5

Interest expenses 1.3 1.0

Interest income 0.8 0.5

Results of associated companies 0.1 0.0

Results of other participating interests 0.0 0.5

Taxes on income 3.7 4.4

Balance sheet total 125.5 132.5

Capital employed
(net assets) 56.8 64.8

Segment debts 70.2 69.2

Employees (average) 876 879

Key ratios

EBIT to sales 7.2% 7.7%

Cash earnings to sales 8.1% 9.0%
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LIPPERT-UNIPOL brandname in surface treat-
ment technology

Following the successfully accomplished merger
of the two German companies to form LIPPERT-
UNIPOL GMBH, all of the group’s European firms
now carry the new company logo, and bear the
name LIPPERT-UNIPOL.

In spite of increased sales and an improved
gross income in the group, one-off special fac-
tors meant that the result was down on the
preceding year’s figure. In addition, purposeful
downsizing of liabilities was further progressed.
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Trend in consolidated turnover by sales markets 
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Other European countries In the other European countries, demand for
lubricants showed only a slight rise. The FUCHS

Group achieved sales of c 360.9 m in this re-
gion during the 2000 business year, compared
to 336.1 m in 1999, thus contributing 40.0 %
(40.3) of the group’s total sales.

With the foundation of FUCHS EUROPE, FUCHS

has decided to progress the integration of its
companies in Western Europe. With pan-Euro-
pean divisions (automotive and industrial lubri-
cants) and functions, the opportunities and
synergies of the single European market can be
exploited to the full. In the medium term, the
group confidently expects gains in efficiency,
productivity and profitability.

Modest business in France

The French market grew by 0. 4 % (industrial
lubricants up by 5.3 %, automotive lubricants
down by 2.7 %).

Though sales were up for both automotive
and industrial lubricants, the company was not
completely successfully in passing on the in-
creased input material prices to its customers.

The cost savings resulting from the restruc-
turing initiatives of recent years were able to
compensate in part for the decrease in gross
income. But the company’s result was still not
up to expectations.

All operations in the UK concentrated in 
a single plant

The lubricant market in the United Kingdom
expanded by 1.7 % in 2000. Automotive lubri-
cants were up by 3.0 %, while consumption of
industrial lubricants contributed a mere 0.4 %
to the total increase.

FUCHS LUBRICANTS (UK) PLC. successfully com-
pleted the closure of its plant in Belper initiated
last year, so that all operations are now concen-
trated in the main facility at Stoke-on-Trent.
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– Difficult business environment, due to steep rises 

in raw material prices

– Only slight growth in lubricants demand

– FUCHS EUROPE progresses European integration

– Continuing consolidation of production facilities 

in c m 2000 1999

Sales
by customer location 360.9 336.1

Sales 
by company location 360.0 332.6

Gross income 146.7 146.9

Earnings before interest and taxes (EBIT) 9.9 12.4

Cash earnings as per DVFA/SG 14.8 19.4

Investments in tangible 
and intangible assets 11.7 12.4

Depreciation on tangible 
and intangible assets 10.5 11.1

Interest expenses 5.8 4.9

Interest income 0.7 0.9

Results of associated companies 0.0 0.0

Results of other participating interests 0.0 0.0

Taxes on income 2.8 3.8

Balance sheet total 274.6 253.8

Capital employed
(net assets) 131.2 133.2

Segment debts 175.8 164.7

Employees (average) 1,571 1,653

Key ratios

EBIT to sales 2.8% 3.7%

Cash earnings to sales 4.1% 5.8%
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In view of the less-than-easy market environ-
ment and the high sterling exchange rate, the
company’s result was not satisfactory, though
sales themselves were slightly up. The rationali-
zation effects achieved from consolidating pro-
duction operations, however, are set to improve
the result in 2001.

Gratifying results in Belgium and Austria

FUCHS BELGIUM N.V.-S.A. increased its sales and
turnover during the year under review. Even
though the result was not quite up to the pre-
ceding year’s excellent figure, the company
achieved a good result.

FUCHS AUSTRIA SCHMIERMITTEL GMBH per-
formed gratifyingly well. Rising sales were ac-
companied by an overproportional increase in
the operating result and the year’s net income,
with the good figures of the preceding year
once again improved upon.

Production specialized in Spain

The specialization-driven approach to produc-
tion operations in Western Europe was further
progressed with the relocation of production
from Vitoria to Nanterre in France (automotive 

lubricants) and Castellbisbal (industrial lubri-
cants) commenced in September. At the same
time, all production operations in Spain are now
being grouped together in a single facility.

The restructuring expenses involved in the clo-
sure entailed a one-off burden for the Spanish
company’s result.

FUCHS LUBRIFICANTES LDA. in Portugal once
again upped its sales and operating results over
the preceding year.

FUCHS LUBRIFICANTI maintains its market
position in Italy

This company, first consolidated in the FUCHS

Group last year, did well on a difficult market.
Although sales were slightly up compared to
the previous year, the increase in raw material
prices meant that original expectations were
not quite fulfilled.

Continuingly strong growth in Central
Europe

In 2000, its tenth anniversary year, FUCHS OIL

CO. (PL) SP Z.O.O. purposefully continued the
market strategy so promisingly initiated during
the previous year. In the field of automotive
lubricants, target-group-focused regional mar-
keting was progressed, while in the industrial
lubricant sector numerous projects were con-
ducted at major accounts.
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The Polish company succeeded in passing on to
the market almost the entire dramatic increases
in raw material prices. Sales were upped by 
33 %, net earnings by even more, thanks to
provident cost management.

The Polish production company Lubricants
Technology increased its sales by almost 80 %,
benefiting from vigorous growth in deliveries
to FUCHS companies in Eastern Europe.

Jump in turnover with FUCHS specialties
and customer service 

FUCHS OIL CORP. (CZ) SPOL S.R.O. reported a
substantial rise in sales during 2000 as well. 
Its high level of profitability was fostered by
concentration on specialty-product business.

The Slovakian company FUCHS PETROCHEMA

SPOL S.R.O. upped its sales by 35 % over the
preceding year, with an expanded product port-
folio in conjunction with customer-focused
service elements, while at the same time sig-
nificantly improving its profitability.

South-Eastern Europe’s market slow to
recover

FUCHS MAZIVA LSL D.O.O. in Slovenia per-
formed well, increasing its sales of industrial
specialties.

FUCHS MAZIVA LSL D.O.O. had already made
substantial provision for bad debt losses in
Croatia in 1999, and introduced stringent ac-
counts receivable management. This resulted
in slight turnover losses during the past busi-
ness year, but improved the company’s earning
power.
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North and Latin America With c 219.3 m (176.8), our companies in
North and Latin America upped their share of
consolidated sales from 21.2 % to 24.3 %.

Sales in North America reach new record
level

During 2000, our associated companies in North
and Latin America came under great pressure
from dramatic hikes in oil prices. The price for
base oils (a raw material of crucial importance)
had more than doubled, while many customers
were vehemently opposed to price increases,
compelling FUCHS LUBRICANTS CO. to bear a
large proportion of the higher costs itself, so
as to secure its market share. Whereas the com-
pany maintained its standing as the market
leader in lubricants for the metalworking indus-
try, in lubricating greases and in flame-retar-
dant hydraulic fluids for underground mining,
and even upgraded its status with record sales,
profitability was below the peak level of 1999.
Notwithstanding these contradictory develop-
ments, our American companies succeeded in
achieving a result slightly up on the preceding
year’s level.

In Canada, FUCHS LUBRICANTS CANADA also
reported record sales. Substantially increased
turnover in the forestry and mining sectors of
Western Canada more than offset a slight drop
in sales figures for the metalworking industry
in Ontario. As in the United States, our Cana-
dian subsidiary was also hit by the effects of
price hikes for base oils and other important
raw materials during 2000. While the compa-
ny was still able to operate gainfully in the lu-
bricant segment for the metalworking industry
of Canada’s east, profit margins in the west of
the country were considerably reduced, due to
pressure exerted by big mineral oil conglomer-
ates, thus pushing overall profitability below
the peak level of 1999.
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– Market leadership for specialty products in North

America further extended

– Good results in Latin America, notwithstanding

increased raw material prices

in c m 2000 1999

Sales
by customer location 219.3 176.8

Sales 
by company location 217.6 174.9

Gross income 107.8 91.5

Earnings before interest and taxes (EBIT) 29.3 27.0

Cash earnings as per DVFA/SG 26.4 24.4

Investments in tangible 
and intangible assets 7.2 5.7

Depreciation on tangible 
and intangible assets 5.7 4.9

Interest expenses 1.9 1.8

Interest income 0.3 0.2

Results of associated companies 0.0 0.0

Results of other participating interests 0.0 0.0

Taxes on income 10.8 9.9

Balance sheet total 179.1 170.0

Capital employed
(net assets) 149.7 137.4

Segment debts 57.8 52.1

Employees (average) 664 642

Key ratios

EBIT to sales 13.5% 15.4%

Cash earnings to sales 12.1% 14.0%

N o r t h  a n d  L a t i n  A m e r i c a D e v e l o p m e n t b y  r e g i o n s

N o r t h  a n d  L a t i n  A m e r i c a



Record results in Latin America in spite of
higher raw material prices

In Brazil and Argentina, too, prices for base oils
and other important raw materials rose steeply.
Although the profit margin was somewhat
reduced, our two group associates turned in
record results in terms of both sales and prof-
its, In Mexico, where the rise in raw material
prices was less marked, LUBRICANTES FUCHS DE

MEXICO, S.A. DE C.V., a company still majority-
owned by FUCHS INTEROIL GMBH, not only ex-
panded its margins, but also achieved its best
result so far in terms of both sales and profits.

Merger of CENTURY LUBRICANTS CO. with
FUCHS LUBRICANTS CO. a full success

Last year, our American management decided
to incorporate the operations of the former
company CENTURY LUBRICANTS CO., registered
in Kansas City, Missouri, into FUCHS LUBRICANTS

CO. In 2000, the newly united company profit-
ed from the synergies thus released – closer co-
operation enabled the target markets for lubri-
cating greases and industrial lubricants to be
more efficiently penetrated. The company’s min-
ing segment, as planned, continued its opera-

tions as a separate division under the CENTURY

brandname, since the brand itself is firmly an-
chored in the minds of American mining people.
This strategy proved successful, the mining
segment finishing the year with record sales.

Darmex operations purchased

On 1 May 2001, FUCHS LUBRICANTS CO. acquired
the business and the major assets of DARMEX

in Roslyn Height/New York. DARMEX is a com-
pany serving a niche market for lubricants with
specialty products – for industry in general, but
more particularly for large bakeries and glass
producers. DARMEX’s product line constitutes
an optimum supplement to our steadily grow-
ing range of greases, and other lubricant prod-
ucts for highly specialized applications. The
manufacturing operation for DARMEX products
was relocated to FUCHS LUBRICANTS CO.’s faci-
lity in Kansas City, Missouri.

Prospects for 2001

For North America, we are anticipating a diffi-
cult first half to 2001. Although we believe the
worst is behind us in terms of rising raw mate-
rial costs, growth in the production sector of
the American economy has slowed down con-
siderably, with a concomitant decline in demand
for lubricants. Notwithstanding this trend, we
expect a perceptible rise in the second half of
this year.

In Latin America, we shall continue to build
upon the successes of the past three years. We
expect solid results from our three associates in
Argentina, Brazil and Mexico. Only a possible
softening of Argentina’s currency against other
of the world’s major currencies might entail
certain risks.

Reports from the 
Regions

47

Trend in consolidated turnover by sales markets

2192000

1771999

1641998

1571997

1231996

North and Latin America

in c m



Asia/Pacific Rim, Africa Thanks to substantially increased sales in Asia,
turnover in the Asia/Pacific Rim, Africa region
rose to c 151.7 m (119.8) in the 2000 business
year. The region thus accounted for 16.8 %
(14.4) of consolidated sales.

Asia/Pacific Rim sets new record

The past business year (the Year of Metal in the
Chinese horoscope) brought a multitude of risks
with it:
– Politic instability in Indonesia and the Philip-

pines
– Continuing economic and financial crises in

Korea and Thailand
– Unaltered economic stagnation and a politi-

cal crisis in Japan
– Unparalleled increases in raw material

prices, due to the dramatic rise in oil prices
In this difficult business environment, the Asia/
Pacific Rim region succeeded in attaining new
record figures for sales and profits:
– In Asia, sales were up by 44.5 %, and in

Australia/New Zealand by 13.0 %.
– The region’s net profit increased by 70.0 %

compared to 1999, and with a return on
sales of 2.8 % is looking good. 

South-East Asia: light and shade

Notwithstanding the crisis situation in its eco-
nomic, political and financial spheres, Indone-
sia consolidated its good results of the preced-
ing year. Malaysia reported reasonable profits,
as did Hong Kong, Singapore and Taiwan. While
the results for 1999 were still excellent, the
figures for 2000 were unsatisfactory. We have
taken special action to lay the foundations for
a more gratifying performance in 2001. The
results from the Philippines, following initially
promising indications of an economic upturn,
were hit not least by a weak exchange rate trig-
gered by the country’s political crisis.
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– Asia/Pacific Rim with vigorous growth

– Profits substantially up in a difficult business 

environment

– Return on sales at a good level

in c m 2000 1999

Sales
by customer location 151.7 119.8

Sales 
by company location 124.9 96.3

Gross income 46.7 36.7

Earnings before interest and taxes (EBIT) 8.6 4.3

Cash earnings as per DVFA/SG 8.5 4.7

Investments in tangible 
and intangible assets 2.9 3.7

Depreciation on tangible 
and intangible assets 2.6 2.6

Interest expenses 2.2 2.1

Interest income 0.2 0.1

Results of associated companies 1.1 1.4

Results of other participating interests 0.1 0.0

Taxes on income 1.3 0.8

Balance sheet total 110.0 90.0

Capital employed
(net assets) 72.9 58.4

Segment debts 52.8 49.4

Employees (average) 714 665

Key ratios

EBIT to sales 6.9% 4.5%

Cash earnings to sales 6.8% 4.9%

D e v e l o p m e n t b y  r e g i o n s

D e v e l o p m e n t b y  r e g i o n s

A s i a / P a c i f i c  R i m , A f r i c a

A s i a / P a c i f i c
A f r i c a

A s i a / P a c i f i c  R i m
A f r i c a



Far East: solid growth, steadily rising
profits

FUCHS LUBRICANTS (SHANGHAI) LTD. reached its
target, and reported its first profits in the 2000
business year. FUCHS LUBRICANTS (YINGKOU) LTD.
and our joint venture FUCHS-KEWEI SPECIALTY

LUBRICANTS (HEFEI) LTD. continued to make im-
pressive progress in terms of sales and profits.
Our joint venture in Japan encountered increas-
ing market acceptance for its PLANTO range of
biodegradable products. Our company in Korea,
hit by rising prices for raw materials, was not
able for the time being to get back into the
black, but significantly improved its results com-
pared to the preceding year.

Australia/New Zealand: good start wa-
tered down by high raw material prices
and severe currency devaluation

Though results in 2000 at first lived up to ex-
pectations, our company’s fortunes in the sec-
ond half of the year were severely affected by
the increase in raw material prices. This was
exacerbated still further by the steep devalua-
tion of the Australian dollar against the US
dollar. Numerous initiatives were taken to im-
prove profitability in 2001.

Indian subcontinent: a transitional year 

Though our Indian company again reported
losses during the year under review, a new
management has taken the necessary action, 

so that results in the first quarter of 2001 were
up to budget. The company expects to make a
profit in 2002.

Successful marketing strategies master
the challenges from the Middle East

The market position of ALHAMRANI-FUCHS PETRO-
LEUM SAUDI-ARABIA LTD. was strengthened still
further during the past business year. In the
automotive lubricants sector, the FUCHS ONE-
STOP oil change stations, together with care-
fully targeted marketing for the new premium
brand, meant that sales were 14 % up on the
preceding year’s figure.

Price hikes for raw materials could not be
passed on to the market in full. Nonetheless,
the Saudi joint venture’s net result emulated
the previous year’s level. Favored by current
trends in crude oil prices and stabilization on
the raw material market, there is a perceptible
economic recovery ongoing in Saudi-Arabia,
promising an improved profit situation for
2001.

FUCHS OIL MIDDLE EAST LTD. upped its sales
substantially in the past business year, but was
confronted with problems when it came to
passing on increased raw material prices to its
region’s customers. By focusing on industrial
specialty products and optimizing procurement
for par of its product range, the company has
good chances of returning to its previous level
of profitability. 

Stable market position in South Africa’s
faltering economy 

FUCHS LUBRICANTS (S.A.) (PTY.) LTD. demonstrat-
ed impressively in 2000 that the company has
established a stable position on its chosen
market. Against a background of a shrinking
market for lubricants in South Africa, a severe
devaluation of the South African rand, and an
overproportional increase in raw material prices,
the company managed to upsize its sales by 
6 %, and maintain earnings at the preceding
year’s level. 

Reports from the 
Regions

49

Trend in consolidated turnover by sales markets

1522000

1201999

991998

1011997

781996

Asia/Pacific Rim, Africa

in c m

A s i a / P a c i f i c  R i m , A f r i c a



Volume growth in Asia

On a regional breakdown, Asia heads the de-
mand rankings for 2000, with a share of 27.4%
(27.0). Lubricant sales are estimated to have
grown by a total of 3.0 % compared with the
preceding year. In the largest-volume national
markets, however, consumption trends proved
disparate: while lubricant use rose by more
than 3.0 % in China, our national companies
in Japan and India both reported declining de-
mand levels.

Consumption falls in North America

In North America, the second-largest regional
market, accounting for 26.5 % (27.3) of global
demand for lubricants, trade statistics reveal
that domestic sales fell by a total of 1.5 % com-
pared to 1999. Both the USA and Canada seem
to have been equally affected in percentage
terms by this decline in consumption levels.

Demand in Western Europe slightly up 

With a share of 14.1 % (14.2) in world lubri-
cants demand, Western Europe is in third
place behind Asia and North America. Overall,
domestic sales in the 17 nations of Western
Europe rose by 0.5 %, according to available
official statistics and our own market analyses.
The four biggest markets, accounting for more
than two-thirds of the region’s entire consump-
tion, have remained steady in total, though the
patterns varied between the individual countries
involved. While Germany’s lubricant statistics
show a 3.5 % decline in volume, the national
trade associations in France, the UK and Italy re-
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Regional breakdown of the global lubricants demand

26.5 North America

14.1Western Europe

12.3Central/Eastern Europe

27.4 Asia

8.3Latin America

5.0Near/Middle East

4.9Africa

1.5Australia/Oceania

Domestic consumption in % 

Worldwide demand for lubricants (excluding ocean-

going ships) was estimated at around 36.0 million 

tons in 2000, 1.3 % up on the preceding year’s figure.

With the exception of North America, all regional mar-

kets would appear from the data available to have

done well, though volume losses were reported from

Germany, Western Europe’s biggest market.
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port sales increases of 1.1 %, 1.7 % and 2.2 %
respectively. Due to changes in data processing
procedures at some reporting firms, the annual
result of the German lubricant statistics must be
regarded as provisional, says the Federal Office
for Business and Export Monitoring (BAFA).

Figures for current demand trends in 2001
are available only for January and February.
These show lubricant consumption in Germany
as 3.4 % lower than in the preceding year’s
equivalent month. In France and Italy, domes-
tic consumption is estimated to have fallen by
1.4 % and 3.1 % respectively up to and in-
cluding February, while the UK shows volume
growth of 12.1 % for the same period. These
initial trends (empirically attributable in most
cases to inventory cycles) will settle down as
the year proceeds.

We are anticipating a sustained long-term
shrinkage in demand for lubricants in Western
Europe. 

Increased volume in the rest of the
world’s regions

The reports on volume trends in the regions of
Central/Eastern Europe, Latin America, Near/
Middle East, Africa and Australia/Oceania,
which account in total for almost a third of
worldwide lubricant demand, are still subject
to uncertainty factors for 2000. Overall, their
consumption is estimated to have increased 
by 2.9 %.

For the ongoing year, we expect only very
slight growth in all for lubricants in a global
context.

Consumption growth for automotive
lubricants, stagnation for industrial lubri-
cants

On a product category breakdown, automo-
tive lubricants last year contributed 59.4 %
(58.9) of worldwide lubricants demand, while
industrial lubricants accounted for the remain-
ing 40.6 % (41.1). Increased volumes, primarily
in Asia and Latin America, meant that automo-
tive lubricants showed an overall rise of 2.2 %,
thus providing the quantitative growth of the
lubricant market as a whole. Industrial lubri-
cants remained almost unchanged in terms of
volume, at the same global level as in 1999. 
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Accelerating concentration process

Europeanization and globalization of the lubri-
cants market was further progressed last year.
Though this process was normally triggered by
the crude oil production, refinery and filling
station sectors, the lubricants sector was also
affected. Almost 50 % of the world’s lubricants
business were and are thus part of mergers
and take-overs. This concentration process is
unlikely to have ended as yet.

Among consumers and distributors, too,
concentration, globalization and strategic pur-
chasing management are on the advance.

Price rises for base oils

Base oils are among the most important cate-
gories of raw material for producing lubricants,
rendering them a major factor in the costing
process. Base oil prices rose very steeply in 2000,
reflecting price hikes for crude oil. In addition,
prices for additives, chemical raw materials
and packaging also increased, so that it was
crucial to pass on the higher costs to our cus-
tomers worldwide, to counter the pressure on
operating profit margins. Depending on the
vendor, business portfolio and local competi-
tive conditions involved, the differences here
were sometimes considerable.

Rising costs, shorter product life-cycles

Increasingly stringent technical, environmen-
tal, statutory and economic requirements have
meant rising costs for human resources, mate-
rials and R&D, coupled with ever-shortening
product life-cycles. Here, however, is also a vital
opportunity for innovation, creating customer
benefits and standing out from our competitors.

Intensive research and development, backed
up by close worldwide alliances with design
firms and major industrial users, are strategic
success factors of crucial importance. This, cou-
pled with the requisite global presence, is like-
ly to render it increasingly difficult for some of
the small and medium-sized independent lubri-
cant companies to stay in the race.
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Breakdown of Western Europe’s lubricants demand by major markets

Domestic consumption
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During the year under review, our European
R&D groups were restructured within the frame-
work of FUCHS EUROPE. This has broadened the
hitherto more nationally focused approach to
our development work, with concomitantly
enhanced efficiency, a definitely supra-regional
viewpoint, and reduced overlaps. New concepts
for the future were defined at our international
technical know-how meeting in May 2000, and
at other groupwide events.

Intensive communication aids develop-
ment of innovative products

Our centers of competence successfully com-
pleted projects global in character and funda-
mental in nature, and have begun new R&D
initiatives. These centers of competence en-
able product development specialists to com-
municate ultra-effectively with our internation-
al product managers and national experts.

These latter also liaise closely with their coun-
terparts in numerous university institutions, and
at our most important accounts. Several shared
research projects provide a framework for de-
veloping innovative products by synergizing the
expertise available. Close communication helps
to spot incipient trends at an early stage, and
launch the appropriate research initiatives.

At the end of 2000, the group was employ-
ing 308 (313) engineers, chemists technicians
and technical assistants for its research and
development work. Expenditure on these ac-
tivities totaled c 18.8 m (17.4) during the year
under review.

New lubricating greases for ultra-tough
applications

The development of what are called thread
compounds has led to products used for con-
necting and disconnecting casing pipes for oil
drilling. One new product is particularly suit-
able for offshore drilling, and excels in terms
of eco-compatibility, containing as it does no
heavy-metal constituents whatsoever. One in-
ternational rolling bearing producer is now a
first-time user of our new rapidly biodegradable
high-performance grease for both his rolling
and plain bearings. 

Development of a lubricating grease with a
new type of thickener for use in modern-day
drill hammers has also been successfully com-
pleted; the product is being used by a major
international tool producer.

For modern continuous-casting lines in steel-
works, we have developed a lubricating grease
able to withstand the high thermal stresses in-
volved while also helping to extend the bear-
ings’ lifetimes.

In addition, a biodegradable grease for the
operation of tunnel heading and cutting ma-
chinery, a grease for low-noise operation of
rolling bearings, another one for earth-moving
equipment and for cotton-harvesting machines,
plus a windscreen-wiper grease for particularly
demanding wiper motors.

Industrial lubricants as design elements

Industrial gear oils have over recent years been
increasingly recognized as a design element by
the engineers involved, and incorporated in
the calculations for lifetime and efficiency. We
have developed a new gear oil for improved
efficiency and extended lifetime combined with
rolling-bearing suitability. A development pro-
ject pursued in conjunction with the Confed-
eration of the German Machine Tool Industry
is also worth a mention: it created a new oil
for machine-tool bed-tracks, featuring particu-
lar cooling-lubricant compatibility.

Research and Development
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Innovative products with high customer benefits and

up-to-the-future properties like great energy-saving

potential, extended lifetimes and particular eco-com-

patibility, underpin our success, our earning power, and

our company’s future.



In close cooperation with the hydraulics indus-
try, we have come up with a new, flame-retar-
dant hydraulic oil for industrial applications.
Another new product is a rapidly biodegrad-
able lubricant for large open toothed gearing
systems, of the kind primarily used in the ce-
ment and mining industries.

“Unifluid” in metalworking jobs: a new
era in machine tool lubrication

In our paramount specialty sector, we create
lubricants for cutting-type machine tools and
forming machinery. Here we develop innova-
tive concepts for ultra-modern production
technologies, and are also the front-ranking
innovator and world market leader in this
field, which is characterized by increasing ef-
forts to reduce production costs. Although the
costs for our own products constitute only a
tiny fraction of the total production costs in-
volved, innovative lubricants can significantly
downsize the overall system costs concerned.

Now that our concept of a mutually compatible
family of fluids has proved its value in two of
DaimlerChrysler’s engine plants and a GETRAG

transmission factory, we successfully trialed an
even more attractive concept called “Unifluid”
during the year under review. This new prod-
uct, developed within the framework of a sub-
sidized cooperative research project, ushers in
a new era of machine tool lubrication. “Uni-
fluid” handles the functions normally performed
by several different products, cutting the user’s
system costs substantially, as well as improving
workplace conditions. “Unifluid” is based not
on mineral oil, but on vegetable oil derivatives
not harmful to water.

During the year under review, we success-
fully upgraded our pH-neutral and particularly
skin-friendly product line of water-mixable cool-
ing lubricants, tailoring them to our customers’
specific needs. We also expanded the product
family for machining aluminum and magne-
sium, in line with the up-to-the-future trend
towards more use of light metals for weight
reduction in vehicles. 
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We successfully premiered an eco-friendly,
chlorine-free fine-cutting oil for making very
thick stampings with functional areas (e.g.
gearwheels, components for car and airplane
seats). 

Special lubricants are needed when machin-
ing parts for chillers with eco-friendly refriger-
ants. In the year under review, we rounded off
our range for this application. The new prod-
ucts are extremely compatible with the refrig-
erant, and thus co-responsible for the subse-
quent lifetime of the refrigeration machinery.

Other notable specialty products for metal-
working applications include a cooling lubri-
cant for machining titanium implants, a ma-
chining oil for ultra-clean surfaces in aerospace
engineering, and a product range for hydro-
forming – a new technology for non-cutting
production of complicated hollow parts. 

German market leadership in first-time
fills of automotive lubricants.

FUCHS reinforced its market leadership in Ger-
many, dating from 1999, for first-time fills in
vehicle engines, transmissions and shock-ab-
sorbers. This front-ranking status on the Ger-
man market is also boosting our performance
in other regions; this applies particularly to the
fast-growing Chinese market, where the ma-
jority of vehicles are based on state-of-the-art
European technology. In close cooperation with
Volkswagen, DaimlerChrysler, BMW, FORD,
MAN, OPEL and other major international au-
tomakers, new engine oils have been devel-
oped, excelling in terms of fuel efficiency and
options for extending maintenance intervals.
When it comes to passenger cars, there is keen
interest in oils suitable for both Otto and diesel
engines.

The concept for our particularly eco-compa-
tible high-performance engine oil TITAN GT1,
which we premiered in 2000, also served dur-
ing the further course of the year under review
to inspire and progress development work, con-
firming that the concept is unrivaled in terms
of fuel efficiency, environmental compatibility
and other performance features.

In vehicle transmission development work, too,
certain development projects focused on in-
creasing transmission efficiency levels – i.e. fu-
el savings here as well. We successfully com-
pleted a development job of this nature for
shift transmissions during the year under re-
view.

One of our R&D laboratories has come up
with a rapidly biodegradable multi-purpose oil
for use in commercial vehicles. This new prod-
uct line has been launched under the name of
STOU (Super Tractor Oil Universal); it can be
used in hydraulic systems as well as in engines
and transmissions.

Future R&D work to focus on efficiency-
boosting, eco-compatible products 

Research and development, with the new and
innovative products they create, constitute a
major strategic focus for our company. We shall
progress our endeavors in this field, while con-
tinuously upgrading their efficacy. During 2001,
we shall be intensifying our activities relating
to efficiency-boosting, fuel-saving, particularly
eco-compatible products.

Our R&D people will thus again be making 
a vital contribution during the current year to-
wards creating competitive advantages and
assuring future earnings. In 2001, we shall be
pursuing a similarly high number of research
and development projects as in the past busi-
ness year, maintaining expenditure at the
same level.
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Environmental Protection
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The processes, production facilities and pro-
duction components used in lubricants manu-
facture do not constitute any particular envi-
ronmental risk. In classifying the slight remain-
ing risk, protection of surface water and soil is
the foremost factor involved.

Eco-audit: FUCHS up with the front-runners
in many regions

In Spain, Australia and Saudi-Arabia, we were
the first lubricant company to have our plants
certified under ISO 14000. Efforts to attain
certification for other plants as well under this
eco-audit procedure are being progressed. In
addition, at all our facilities we are continually
working on reducing energy consumption,
emissions, and waste.

The paramount purpose of lubricants is to reduce fric-

tion and wear and tear. This means less energy is need-

ed, and fewer natural resources consumed. And less

energy needed means fewer emissions too. In a larger

context, then, our development of effective and innova-

tive lubricants and their correct manner of use are con-

tributions towards protecting our natural environment,

supporting as they do the sustainability of modern-day

technologies.

Improving environmental conditions by using particularly 
eco-compatible bio-lubricants at the Great Barrier Reef
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Biodegradable lubricants gaining in im-
portance

FUCHS’ biggest contribution to environmental
protection is its development and marketing
work in the field of exceptionally eco-compa-
tible, rapidly biodegradable lubricants. This
emerges with particular clarity when it is re-
membered that in every year 2.5 million tons
of lubricants reach the environment in West-
ern Europe, and approximately 20 million tons
worldwide. Since the options are tightly limit-
ed for reducing these substantial quantities by
modifying machinery and equipment design,
eco-compatible lubricant products are impor-
tant factors in the context of environmental
protection.

We started off as pioneers in the late 70s,
progressed the topic intensively in the 90s,
and today are the technological front-runners
and world market leader in this field, one in
which vigorous growth is being prophesied for
the years ahead. A study conducted in 2000 by
FROST & SULLIVAN, a prestigious international
market research institute, forecasts that sales
of this product category will triple in Western
Europe by the year 2006. We are well equipped
to handle this upsurge.

This favorable trend predicted for “bio-lubri-
cants” in Germany is being underpinned by the
German federal government’s ongoing market
launch program, a subsidy scheme making it
much easier for users to change over from con-
ventional lubricants to the eco-friendlier prod-
ucts.

New bio-products with applicational
advantages

The principal focus in this field during the year
under review was on further improving the per-
formance capabilities of our “bio-lubricants”.
In particular, we aimed to advance their appli-
cational advantages over conventional prod-
ucts based on mineral oil. This new family of
products represents a contribution towards
sustainable development, starting from renew-
able raw materials and their derivatives based
on vegetable oil for the base oils used, all the

way through to improved efficiency levels (fuel
savings in vehicles), reduced emissions, less
wear and tear, extended machinery lifetimes
and better workplaces. What’s more, they open
the door to entirely new lubrication concepts,
aimed at reducing system costs.

The most important hazard to the environ-
ment from lubricants comes if there are losses
into the soil or into surface water. With our
new products developed in the year under
review, we became the first lubricant vendor
to put non-water-hazardous products on the
market (e.g. our “Unifluid” dealt with in the
R&D report).

Changing over wind power plants to eco-
friendly products is of course an obvious choice
for this alternative form of energy generation.
Last year we progressed the completion of our
range for lubricating transmissions, hydraulic
systems and rotor bearings.

With major new joint research projects be-
gun during the year under review, and other
initiatives since, we shall continue in 2001 to
intensify our efforts in creating these particu-
larly eco-compatible products.
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Worldwide workforce slightly up

Worldwide, the group was on 31 December
2000 employing 3,952 people (31 December
1999: 3,889). The total number of employees
has thus increased by 63 over the preceding
year’s equivalent date (see the graphical depic-
tion of group workforce development).

In the group, 952 people were employed on
31 December 2000 in Germany (31 December
1999: 945) and 3,000 people abroad (31 De-
cember 1999: 2,944).

Compared with the preceding year, the
number of employees in Germany has risen 
by seven.

In the other European countries, the num-
ber of employees has risen by 12 at the bal-
ance sheet date. This is primarily attributable
to the acquisition of the K.S. PAUL Group. The
44 additional employees outside Europe es-
sentially reflect the gratifying performance of
our Chinese companies.

Focus on sales and marketing 

Worldwide, at the end of 2000, 40.4 % (1999:
41.1) of the workforce were employed in engi-
neering and production, 33.1 % (1999: 31.8)
in marketing and sales, 16.5 % (1999: 16.8) 
in administration, 7.8 % (1999: 8.1) in research
and development, and 2.2 % (2.2) in other
categories.

The high-tech, specialized nature of our products,

together with the group’s steadily growing degree of

internationalization, entails increasingly demanding

requirements for the skills and flexibility of the staff we

employ. Our continually optimized programs throughout

the group for training our people and freeing up their

potentials constitute an indispensable framework here.

Skilling, motivation and identification are the para-

mount preconditions for the efficiency of our organiza-

tion and the efficacy of the individual concerned.

Group workforce figures

3,952

3,889

3,843

3,828

3,794

2000

1999

1998

1997

1996

952

945

951

1,088

1,144

3,000

2,944

2,892

2,740

2,650

At home
Abroad
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Unaltered ratio between personnel
expenses and sales revenues 

Against the background of a cautious wages
and salaries policy, overall personnel expenses
rose by 8.1 % to c 160.5 m (148.4). Referenced
to the sales revenues, however, the level of per-
sonnel expenses remained unaltered from the
preceding year at 17.8 % (17.8).

In addition, a new incentive program was in-
troduced for the management in 2000, linked
to growth in shareholder value. Managers will
also be able to benefit from this system during
2001.

Company pension scheme

At the German companies, a total of 256 (251)
former employees and their dependents pos-
sessed an entitlement to company pension, dis-
ablement and survivors’ benefits on 31 Decem-
ber 2000. On the balance sheet date, there
were also non-forfeitable entitlements vested
in 173 (177) active and 57 (62) retired employ-
ees and 32 (40) forfeitable entitlements for ac-
tive employees. The decrease in non-forfeitable
entitlements and the rise in forfeitable entitle-
ments result from the addition of former DEA
staff. The pension entitlement-holders from
FUCHS DEA SCHMIERSTOFFE GMBH & CO. KG
have been included at 50 % for the full year
of 2000, reflecting the shareholding involved.
On 31 December 2000, pension obligations
for 518 (529) persons were shown in the bal-
ance sheet.

A total of c 6.1 m (5.7) was spent on the com-
pany pension scheme over the past business
year. Of this, c 2.5 m (2.35) were accounted
for by allocation to the pension obligations in-
volved. The German company pension scheme
had already been closed for several years to
employees newly hired under a collectively
bargained pay scale.

Besides the deferred compensation program
introduced for senior executives in Germany
back in 1999, 2000 saw a first-time offer to 
all employees in Germany of an employee-fi-
nanced company pension scheme in the form
of a reinsurance policy with attractive tax ad-
vantages. Both pension schemes have been
enthusiastically received by our German work-
force.

Some of our associated companies abroad
operate their own company pension systems
subject to the national and statutory arrange-
ments applying.

Systematized succession policy and skill-
driven training

FUCHS attaches special priority to systematic
and purposeful grooming of successors for all
key and senior management positions both at
home and abroad.

In 2000, for instance, many of our senior
managers were assigned new and more chal-
lenging duties at FUCHS companies in Germany
and abroad. Trainees and potential high-flyers
were selectively prepared for their first man-
agerial tasks at home and in foreign countries.
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Students from Germany and elsewhere, highly
qualified in a broad range of different techni-
cal and business disciplines, with intercultural
and social skills, were again offered attractive
sandwich course places, dissertation opportu-
nities and holiday jobs in different specialized
departments during the year under review, op-
tions which may lead to an early career deci-
sion in our favor.

Within the context of our voluntary commit-
ments, and the German chemical industry’s
initiative for junior staff advancement, mean-
ingful training opportunities were again of-
fered within the group during 2000, including
a sandwich course at the Vocational Academy
to qualify as an MBA. On the cut-off date of
31 December 2000, 52 staff were in training
at the German companies; we have thus suc-
ceeded in maintaining the number of trainee
slots at a high average level. After passing their
final examinations, a majority of the trainees
were offered jobs with the group, either ini-
tially on a time-limited basis, or on permanent
contracts straight away.

Some of the large FUCHS companies abroad,
too, make an important contribution towards
junior staff advancement by offering top-level
training. The number of trainees, apprentices,
sandwich course students, etc. was 98 world-
wide on 31 December 2000.

Skilling, motivation and identification

The high-tech, specialized nature of our prod-
ucts, together with the group’s steadily grow-
ing degree of internationalization, entails in-
creasingly demanding requirements for the skills
and flexibility of the staff we employ. Our con-
tinually optimized programs throughout the
group for training our people and freeing up
their potentials constitute an indispensable
framework here. Skilling, motivation and iden-
tification are the paramount preconditions for
the efficiency of our organization and the effi-
cacy of the individual concerned. 

FUCHS attaches high priority to cooperation
with universities, research institutes and the
business community’s development and design
departments. Thus on all levels a continual
flow of mutual feedback is assured on the lat-
est development findings and applications en-
gineering data.

The year 2000 also saw proactive interna-
tional exchanges of know-how in technical con-
ferences, workshops and on-the-sport training
events, with continually increasing involvement
of staff from our Asian subsidiaries. In addition
to the FUCHS-specific training CD-ROMs we
have created, already a proven success, FUCHS

will in the future be fast-tracking the introduc-
tion of computer-based training initiatives.

The further upgrading of our information
technology (IT) systems and their professional
utilization will enhance the global communica-
tion and response capabilities at all the group’s
operational centers. SAP is our can-do-future-
driven partner for this task.

Asia/Pacific Rim,
Africa

North and
Latin America

18.1

16.8

24.1

41.0

Germany

Other European
countries

(715)

(664)

(952)

(1,621)

Geographical workforce structure

in % and absolute figures
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Systematized acquisition, control and utiliza-
tion of the information available within the
globalized FUCHS matrix is a project focused
through and beyond the year 2001, and is 
an integral constituent of the FUCHS corporate
vision.

Above-average company bonding

The sustained commitment and identification
of our employees in the group are impressively
evidenced by the far-above-average loyalty to
the firm. On the reporting date of 31 Decem-
ber 2000, for instance, almost 61.4 % of our
staff had been with the group’s domestic com-
panies for more than ten years. During 2000,
in Germany alone, six employees were honored
for 25 years with the company, and three for a
very notable 40th anniversary with FUCHS.

Employee shares again attractive
In the year under review, the employees and
pensioners of our domestic companies were
again offered non-voting-right preference shares
in FUCHS PETROLUB AG. The reduced purchase
price was c 42.– per share, in limited quanti-
ties of 10 shares per employee. The staff who
took advantage of this offer bought 97 % of
the stock set aside for them. The shares were
issued in December, and already carry dividend
rights for the year 2000.

The staff at FUCHS DEA SCHMIERSTOFFE GMBH
& CO. KG were also offered RWE stock as an
alternative to FUCHS PETROLUB shares. 

Thanks go to our staff

We would like to take this opportunity to ex-
press our gratitude to all our employee commit-
tees for the willingness they have shown to join
in finding solutions and a consensus in an at-
mosphere of mutual trust, even when the situ-
ation has been far from simple.

At the same time, the Executive Board and
the group’s Board of Management thank all our
staff for their hard work and commitment, and
for the contribution they made to the compa-
ny’s success during the 2000 business year.

We will in the future still be counting on the
committed input of every individual, and his/her
identification with the tasks and objectives in-
volved.

Our thanks go to all of the group’s staff who
during the course of 2000 took a well-deserved
retirement.

We shall honor the memory of all those who
passed away during the course of last year.

Administration

Others

Research &
Development

16.5

40.4

33.1

Engineering/
Production

Marketing/
Sales

2.2

7.8

(652)

(87)

(308)
(1,597)

(1,308)

Workforce structure by functions

in % and absolute figures
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The first full year of our SDAX listing was char-
acterized by a multitude of additional activities
over and above the mandatory reporting in-
volved. SDAX-related obligations particularly
include publication of the consolidated annual
financial statements plus three quarterly reports,
together with any facts which might affect 
the share prices within the meaning of § 15
WpHG (German Securities Trading Act) relat-
ing to ad hoc publicity, plus holding an event for
financial analysts.

Multifaceted investor relations program

Central elements in communication with our
private investors also included the annual gen-
eral meeting in Mannheim, Germany, plus the
informational event held the next day in Zurich,
which together were attended by more than
600 shareholders and guests of the company.
What’s more, all shareholders receive an ab-
breviated version of the annual report in addi-
tion to the customary AGM documentation, 
to assist them in preparing for the annual gen-
eral meeting.

During the 2000 business year, the communication bud-

get was a substantial 12 % up on the preceding year’s

figure, reflecting significantly upgraded sponsoring of

international motor sport events, for further improving

awareness of the FUCHS brand, and the eco-lubricant

project for protecting the Australian Great Barrier Reef

world cultural heritage, which attracted a lot of public

attention. At the holding company, the biggest single

item on the budget, accounting for over 35 %, was the

motor sport sponsorship. Group advertising, i.e. particu-

larly the production and sale of advertising material for

the group with its affiliates, and support for the group’s

involvement in international trade fairs, consumed just

under 23 % of the total budget. Almost 34 % of resources

were expended on creating publications to do with

investor relations, on organizing financial-sector events,

and on other investor relations activities.

Breakdown of the holding company’s costs for communication and advertising in 2000

in %

4.3

3.8

Internet

Group staff magazine

10.7 Annual report

11.4 AGM

11.5 Other IR activities
including press work

3.6 Great Barrier Reef environmental project

19.3Group advertising

35.4Motor sport sponsorship
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In April and August, press conferences were
held for presenting the 1999 financial state-
ments and the mid-year result for 2000 to the
financial public. Together with two more quar-
terly reports for the first three and first nine
months of 2000, these reports were part of
our regular publicity work, which we handled
mostly in the form of ad hoc releases. These
were complemented by a series of further press
releases dealing with other events of relevance
to investor relations during the course of the
business year. The press coverage was gratify-
ing: frequently, even, the contents were given
approving connotations, according to a re-
sponse analysis, with only occasional cases of
misreporting.

We also held several financial presentations
in Germany and abroad aimed specifically at
analysts and investors. These included partici-
pation in a DFVA event (German Association
of Financial Analysts and Investment Consul-
tants) and the German Mid Cap Conference
2000. In numerous personal conversations,
much appreciated by investors and analysts 
as a source of direct information, we fostered
comprehending confidence in the group’s stra-
tegic decisions and goals.

Financial communication under the micro-
scope

Two vital elements in our financial communi-
cation are the annual report and the web pages
for our investors. There are meanwhile several
regular competitions for ranking these, initiated
by prestigious German business and stock mar-
ket magazines, where the quality of the annu-
al reports and websites are assessed by capital
market professionals. The totality of rankings
enables meaningful conclusions to be drawn on
a firm’s positioning among its comparable peers,
thus providing investors with valuable evidence
of “their” company’s qualitative standing in
terms of informational presentation. 

In Capital’s competition, for instance, we
came third in the SDAX segment with our 1999
annual report, achieving the highest points and
a corresponding first place for content. In the
equivalent competition run by managermagazin
for “The Best Annual Report”, we came fourth
in their likewise newly created SDAX segment.
Besides the content and the financial commu-
nication, the visual appeal and the language
received particularly good ratings here.

In the rankings for the best investor relations
website for private shareholders published by
the periodical BÖRSE O N L I N E , we came 13th
out of the 50 randomly selected SMAX com-
panies, after we had significantly expanded
the amount of information on our website of
relevance to investor relations.
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Great Barrier Reef project underlines
market leadership in bio-products

Within the framework of our millennium pro-
gram, we presented the Great Barrier Reef eco-
project to the public in Australia and Germany
at the beginning of the business year. This re-
search project is designed to investigate the in-
fluence of conventional lubricants on the flora
and fauna of the Australian Barrier Reef and
the adjoining rain forest, and the improvement
attributable to particularly eco-compatible lubri-
cants. As part of UNESCO’s world cultural her-
itage, the reef attracts 1.5 million tourists a
year, trending upwards. This entails lubricant
emissions from passenger ships, fishing craft
and harbor installations. Our partners in this
project are the Australian Institute for Marine
Studies (AIMS) and the Technical University 
of Queensland (QUT), the port authorities of
Mackay and the two major shipping compa-
nies. The research project is also being subsi-
dized by the Australian government. FUCHS’
financial contribution totals c 280 k.

Motor sport sponsorship expanded

Finally, we once again extended our commit-
ment to international motor sport. These activ-
ities, supported by local initiatives from group
companies worldwide, remain vital constituents
of FUCHS’ brand advertising. In the motorcy-
cling world, they tie in closely with presenta-
tion of the group’s two-wheeler brand “Silko-
lene”, an important element of our marketing
strategy. In 2000, the group acted as principal
sponsor for the Superbike Motorcycling World
Championship, the F1 Powerboat World Cham-
pionship, and for a variety of other motorcy-
cling and road race championships. 

Intensive use of electronic media and the
concomitant opportunities

Over recent months we have completed a num-
ber of projects relating to electronic media, as
announced in our last annual report: our group
website has been entirely revamped, with more
accessible links to the various web pages of our
affiliated companies. This has been gratifyingly
reflected in the hit numbers: we had 60,000
visitors in 1999, compared to 100,000 in the
past business year.

Intranet improves internal communication

At the end of 2000, we completed our Intranet
and made it available to a majority of our staff
worldwide, enabling us to pass on information
swiftly and unbureaucratically. This Intranet
enjoys increasing popularity, constituting a sort
of online library which provides an abundance
of information on technology, products, cus-
tomer data and financial matters. We believe
that this Intranet is fostering significantly im-
proved communication and intensified mutual
feedback between our various companies and
divisions worldwide.

Electronic transactions using e-commerce

Over the past year, we gained valuable experi-
ence in the field of e-commerce as such, and
put several of our plans into practice. In the
field of purchasing, we utilize the electronic
media of our vendors, we also use the virtual
marketplaces of the chemical industry, and we
have successfully conducted our first online
auction.

h t t p : / / w w w . f u c h s - o i l . d e
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We are in close contact with some of our ma-
jor customers, for displaying our business pro-
cedures and transactions over the web. For
many years now, we have already been using
EDI (electronic data interchange) to communi-
cate with some of our key accounts, with trans-
actions being conducted electronically over dedi-
cated phone lines. We are currently encoun-
tering a large number of major market places
in the automotive, steel, mining and ball-bear-
ing industries, and in many other key sectors
as well, where we are working together with
our customers to create solutions enabling us
to establish contacts between these platforms.

In the field of B2C activities, we have set up
a test market in Singapore, where we are sell-
ing automotive lubricants to end-users over the
Internet. Here, too, we shall gain additional
experience.

Intensified marketing initiatives for auto-
motive lubricants

Against the background of an additionally
strengthened global position in the automotive
lubricants market, the group has intensified its
marketing activities in this segment. The princi-
pal focuses here include the launch of the new
engine oil TITAN GT1, unique worldwide in terms
of its technology, upgrading brand awareness
and expanding our distribution structures. Spe-
cial marketing projects have been carried out
in selected pilot markets, where business has
been significantly upsized.

World premiere: new premium engine oil
with path-breaking technology 

Our new synthetic high-tech engine oil TITAN
GT 1, based on an entirely new technology, is
the first to combine technically optimum perfor-
mance with high cost-efficiency and definite
ecological advantages. TITAN GT1, a rapidly
biodegradable product featuring the up-to-
the-future viscosity class 0W-20, enables fuel
consumption to be perceptibly reduced in com-
parison to conventional oils – an important
criterion in the consumer’s cost-benefit calcu-
lations during an era of rising fuel prices.

TITAN GT1 was premiered at the beginning
of 2000, and has meanwhile been introduced
worldwide, with a sophisticated marketing
concept and a comprehensive package of ad-
vertising and sales promotion material provid-
ed for all the FUCHS companies.

. d e
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Brand awareness further upgraded
Since our brand awareness levels among the
public at large are significantly determined by
automotive lubricants, our marketing work in
this segment substantially influences world-
wide awareness of the FUCHS brand. Our mar-
keting activities in the automotive sector were
accordingly intensified, not least in the fields
of advertising and sales promotion, and within
the framework of a new retailing concept, the
exterior design for oil-change stations and au-
tomotive accessory dealers was harmonized,
as was more of the advertising material used
locally by FUCHS companies. 

The motorcycle lubricants under the lead
brand “Silkolene” have been fully integrated
into the group’s brand concept. A start has
been made with the launch of a new genera-
tion of small packs – initially for TITAN GT1
and Silkolene products; uniform design world-
wide for packs and labels will boost the dis-
tinctive profile of the FUCHS brand on the in-
ternational lubricant markets. 

All these measures – harmonization of the
brand image, expansion of our distribution
network and the establishment of more Quick-
Lube centers, particularly in the strategically
important markets of the Asia/Pacific Rim re-
gion – helped to further upgrade awareness
levels for our brand. 

Successful year for pilot markets with
automotive lubricants

The marketing projects in selected markets,
commenced in the preceding year with sup-
port from the group, were expanded. The aims
here were to focus our sales organization on
the core target groups, to extend our distribu-
tion network, particularly in the retail sector,
and selective advertising and sales promotion
initiatives. The results exceeded our expecta-
tions: after adjustment for exchange rate fac-
tors, sales of automotive lubricants in the pilot
markets rose by a total of 24 % compared to
1999 during the year under review. 

Outlook

Public relation work in the current year is dom-
inated by two major focuses: in the field of in-
vestor relations, we shall improve our use of elec-
tronic media to put our communication with the
international capital market on an even broader
basis: direct access to the financial information
media is mandatory if corporate policy is to re-
main transparent. In the context of group ad-
vertising, the second major focus, we shall be
processing intra-group advertising material pro-
vision via the Intranet before the end of the
year. The resultant elimination of most produc-
tion and distribution costs for voluminous cat-
alogs and the requisite follow-up deliveries will
in the medium term lead to significant savings
in our service operation.

Above all, the topic of electronically con-
ducted transactions, which after all constitute
e-commerce as such, will inevitably loom large
throughout the future. We have taken this
fact on board as the basis for our daily work.
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Chairman of the Group’s Board of Management Members of the Board of Management

Authorized signatory

Seated, from the left: Stefan Fuchs, Dr. Alexander Selent, Dr. Manfred Fuchs, Prof. Dr. Theo Mang

Standing, from the left: Dr. Lutz Lindemann, Frank Kleinman, Ingo Pauler, Dr. Michel Behar

Dr. Manfred Fuchs
Group development, coordination and
public relations; 
Group’s senior managers

Dr. Michel Behar
Region Asia/Pacific Rim

Stefan Fuchs
FUCHS EUROPE;
Industrial Lubricants and Specialty Product
Marketing

Frank Kleinman
Region North and Latin America

Prof. Dr. Theo Mang
Technology; Group purchasing; Personnel

Ingo Pauler
Automotive Lubricants Marketing;
Region Western Europe

Dr. Alexander Selent
Finance and Controlling; Information Systems;
Investor Relations; Law, Taxes and Insurance;
Auditing

Dr. Lutz Lindemann
Region Central and Eastern Europe, 
Scandinavia, Near and Middle East, Africa



The group is headed by the central-management
controlling company FUCHS PETROLUB AG, which
directly owns all affiliated companies.

On 31 December 2000, the group comprised
82 operative companies. The consolidated fi-
nancial statements also subsume non-operative
holding, management and real estate compa-
nies, thus increasing the number of consolidated
companies to 86. From the 82 operative com-
panies 11 conducted their business activities in
Germany, and 71 abroad. They are divided into
the following regions: Germany, Other Euro-
pean Countries, North and Latin America, and
Asia/Pacific Rim, Africa.

FUCHS INTEROIL GMBH, wholly owned by the
family, is not included in the group as listed on
the stock exchange, but forms part of it in a
broader sense. This company still currently owns
two shareholdings, and in 2000 achieved sales
of c 5.5 m. FUCHS INTEROIL GMBH and its affili-
ated companies are, in terms of their relation-
ship to FUCHS PETROLUB AG, a horizontal group,
which due to the absence of a direct participa-
tory relationship is not included in our consoli-
dated financial statements. Both parts of the
group operate on the basis of a cooperation
agreement in various business and functional
areas, and consult with each other on funda-
mental issues of corporate policy. Delivery and
service transactions are invoiced at conditions
resembling those applicable to independent
third parties.

In this regard, your attention is drawn to the
declaration provided in the management report
from the auditor-approved report on relations
with affiliated companies (dependence report).

The Group’s Structure74

The Group’s Structure

Capital: c 62,090,080.–

82 production and trading companies *

11 companies in Germany

37 companies in other European countries

8 companies in North and Latin America

26 companies in Asia, Australia, Africa

FUCHS PETROLUB AG, Mannheim Regional breakdown

Status: 31 Dec. 2000

* excluding management, real estate and inactive companies
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Production facilities* Affiliated companies

Other European countries 18 37

Germany 8 11

North America 7 5

Central and South America 3 3

Africa 2 1

Asia/Pacific Rim 13 25

*Polishing technology lubricant plants and facilities
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Consolidated Balance Sheet (in e k)

Assets
Notes Dec. 31,2000 Dec. 31,1999

Intangible assets (3) 114,350 114,916

Tangible assets 182,026 174,331

Financial assets (4) 19,111 21,204

Fixed assets (2) 315,487 310,451

Inventories (5) 125,105 111,685

Trade accounts receivable (6) 166,521 158,335

Receivables from affiliated
companies (7) 1,288 2,088

Other receivables and other
assets (8) 46,449 39,839

Receivables and other
assets 214,258 200,262

Securities (9) 103 75

Cash and cash equivalents 18,472 16,759

Current assets 357,938 328,781

Prepaid expenses (10) 7,782 7,928

681,207 647,160

Equity and liabilities

Subscribed capital (11) 62,090 62,090

Capital reserves (12) 30,268 23,787

Participation certificate capital (14) 51,129 51,129

Unappropriated profit (15) 17,450 21,973

FUCHS Group capital 160,937 158,979

Minority interests (16) 4,837 4,871

Shareholders’ equity (17) 165,774 163,850

Special reserve item (18) 136 152

Provisions for pensions and
similar obligations 28,736 27,964

Other provisions (19) 46,594 57,484

Provisions 75,330 85,448

Liabilities with a remaining term
of more than five years (20) 432 476

Other liabilities (21) 439,257 396,589

Liabilities 439,689 397,065

Deferred income 278 645

681,207 647,160
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Consolidated Profit and Loss Statement (in e k)

Notes 2000 1999

Sales revenues (25) 901,976 834,048

Cost of sales (26) – 572,840 – 522,452

Gross profit 329,136 311,596

Selling and distribution costs (27) – 183,229 – 170,077

Administration costs – 71,449 – 66,653

Research and Development costs – 18,848 – 17,394

– 273,526 – 254,124

Operating profit 55,610 57,472

Other operating income (28) 19,120 17,191

Other operating expenses (29) – 19,103 – 21,050

Investment income (30) 1,259 1,442

EBIT 56,886 55,055

Net financial result (31) – 16,501 – 16,195

Result from ordinary
business activities 40,385 38,860

Income taxes – 18,189 – 18,079

Remuneration of participation certificates – 3,727 – 3,727

Net income 18,469 17,054

– Allocation to minority interests 1,591 1,163

– Allocation to FUCHS PETROLUB AG 16,878 15,891
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Flow-of-Funds Analysis for the Group

2000 1999
c k c k

Net income for the year 18,469 17,054

Depreciation on fixed assets 30,140 30,804

Write-ups on fixed assets – 1,133 – 922

Change in long-term provisions 1,820 1,827

Change in special reserve items – 16 – 34 

Cash earnings to DVFA/SG 49,280 48,729

Change in short-term provisions – 11,961 1,265

Change in inventories – 10,951 – 4,799

Change in receivables – 8,547 – 4,158

Change in other assets – 5,797 – 4,923

Change in liabilities (excluding financial liabilities ) 2,020 14,719

Income from the disposal of fixed assets – 1,447 – 1,794

Inflow of funds from current operating activities 12,597 49,039

Investments in intangible assets – 2,648 – 3,210

Investments in tangible fixed assets – 27,511 – 27,138

Investments in financial assets – 885 – 4,187

Acquisitions of consolidated business units – 10,515 – 17,212

Income from the disposal of intangible assets 212 55

Income from the disposal of tangible assets 2,096 10,685

Income from the disposal of financial assets 2,673 889

Outflow of funds from investment activities – 36,578 – 40,118

Free cash flow before dividend payouts – 23,981 8,921

Dividend payouts for the preceding year – 10,499 – 10,448

Change in financial debts 35,399 569

Change in funds on hand due to alterations in the consolidated group 616 225

Inflow of funds from financing activities 25,516 – 9,654

Funds on hand at the end of the preceding period 16,834 16,658

Inflow of funds from current operating activities 12,597 49,039

Outflow of funds from investment activities – 36,578 – 40,118

Inflow of funds from financing activities 25,516 – 9,654

Effect from currency translation of the funds on hand 206 909

Funds on hand at the end of the period 18,575 16,834

Particulars on purchase and sale 
of companies and other business units: million c

Total amount of all purchase and selling prices 10.5

Total amount of the funds concomitantly acquired 0.2

Balance of the net assets acquired 3.3
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Segment information (in million e)

Germany Rest of North Asia/ Total, Holding FUCHS

Europe and Latin Pacific Rim operative companies Group
America Africa companies including

consolidation

Sales
by customer’s location 170.1 360.9 219.3 151.7 902.0 – 902.0

Sales
by company’s location 232.7 360.0 217.6 124.9 935.2 – 33.2 902.0

Gross income 107.0 146.7 107.8 46.7 408.2 – 0.2 408.0

Earnings before interest 
and taxes (EBIT) 16.8 9.9 29.3 8.6 64.6 – 7.7 56.9

Cash earnings to DVFA/SG 18.9 14.8 26.4 8.5 68.6 – 9.8 58.8

Investments in
tangible and
intangible assets 1 8.7 11.7 7.2 2.9 30.5 2.0 32.5

Depreciation on
tangible and
intangible assets 1 6.2 10.5 5.7 2.6 25.0 2.0 27.1

Interest expenses 1.3 5.8 1.9 2.2 11.2 7.3 18.5

Interest income 0.8 0.7 0.3 0.2 2.0 – 2.0

Results of associated 
companies 0.1 – – 1.1 1.2 – 1.2

Results of other 
participating interests – – – 0.1 0.1 – 0.1

Taxes on income 3.7 2.8 10.8 1.3 18.6 – 0.4 18.2

Balance sheet total 125.5 274.6 179.1 110.0 689.2 – 8.0 681.2

Capital employed
(net assets) 2 56.8 131.2 149.7 72.9 410.6 49.2 459.9

Segment debts 3 70.2 175.8 57.8 52.8 356.6 158.8 515.4

Employees (average) 876 1,571 664 714 3,825 71.0 3,896

Key ratios

EBIT to sales 4 7.2% 2.8% 13.5% 6.9% 6.9% – 6.3%

Cash earnings to sales 4 8.1% 4.1% 12.1% 6.8% 7.3% – 6.5%

1 without goodwill in each case
2 Equity capital and net financial liabilities
3 Balance sheet total minus equity capital
4 by company location
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Balance Sheet for the corporation (in e k)

Assets
Notes Dec. 31,2000 Dec. 31,1999

Intangible assets 2,059 1,033

Tangible assets 542 569

Financial Assets 432,643 434,734

Fixed assets (2) 435,244 436,336

Receivables from affiliated
companies (7) 32,818 31,778

Other receivables and 
other assets (8) 12,962 16,416

Receivables and 
other assets 45,780 48,194

Cash and cash equivalents 121 148

Current assets 45,901 48,342

Prepaid expenses (10) 804 922

481,949 485,600

Equity and liabilities

Subscribed capital (11) 62,090 62,090

Capital reserves (13) 78,394 78,393

Retained earnings (13) 12,629 12,629

Participation certificate capital (14) 51,129 51,129

Unappropriated profit (15) 17,450 21,973

Equity 221,692 226,214

Provisions for pensions and
similar obligations 5,087 4,790

Other provisions (19) 4,488 3,631

Provisions 9,575 8,421

Other liabilities (21) 250,682 250,965

Liabilities 250,682 250,965

481,949 485,600



Annual Financial Statements of
FUCHS PETROLUB AG

83

Profit and Loss Statement of FUCHS PETROLUB AG (in e k)

Notes 2000 1999

Investment income (30) 32,278 41,491

Administration costs – 19,282 – 17,460

Other operating income (28) 16,265 13,851

Other operating expenses (29) – 2,681 – 2,178

13,584 11,673

EBIT 26,580 35,704

Net interest result (31) – 17,226 – 17,205

Result from ordinary business
activities 9,354 18,499

Income taxes – 1,003 – 1,685

Remuneration of participation certificates – 3,727 – 3,727

Net income 4,624 13,087

Profit brought forward 12,826 8,886

Unappropriated profit 17,450 21,973
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Fixed Assets
Movement Schedule

Gross figures
Purchase/manufacturing costs

Change 
Dec. 31 in cons. Reclassifi- Write- Dec. 31

1999 Exch. diff. group Additions Disposals cations ups 2000

GROUP
Intangible assets
Industrial property rights and
similar rights and values 20,371 90 – 69 1,870 1,107 996 – 22,151

Goodwill
296,973 1,958 – 1,929 10,004 63 – – 306,943

Advance payments 962 – – 149 162 – 791 – 158

318,306 2,048 – 1,998 12,023 1,332 205 – 329,252

Tangible assets
Land, land rights and 
buildings, including buildings 
on third-party land 144,188 2,037 – 1,494 3,786 909 1,625 – 149,233

Technical equipment and machines 149,030 2,338 255 8,397 3,309 1,952 – 158,663

Other equipment, factory
and office equipment 66,388 137 1,349 6,986 4,892 89 386 70,443

Advance payments
and work in progress 6,615 141 – 11,343 303 – 3,871 – 13,925

366,221 4,653 110 30,512 9,413 – 205 386 392,264

Financial assets
Shares in affiliated companies 259 – 3 94 38 – – 318

Shareholdings in
associated companies 19,033 314 – 141 4 249 – 818 19,779

Equity holdings 2,231 7 – 124 8 – – – 2,122

ALoans to companies in which 
interests are held 8 – – – – – – 8

Long-term investments 682 – 15 1 101 85 – – 23 661

Other loans 2,989 – 87 157 752 2,393 – – 48 1,370

25,202 219 – 104 959 2,765 – 747 24,258

Fixed assets 709,729 6,920 – 1,992 43,494 13,510 – 1,133 745,774

FUCHS PETROLUB AG
Intangible assets
(software) 2,199 – – 1,580 – – – 3,779

Tangible assets
(factory and office equipment) 2,310 – – 389 166 – – 2,533

Financial assets
Shares in affiliated companies 405,690 – – 4,506 106 – – 410,090

Shareholdings 45,555 – – 7 – – – 45,562

Other loans 60 – – 76 – – – 136

451,305 – – 4,589 106 – – 455,788

Fixed assets 455,814 – – 6,558 272 – – 462,100

Fixed Assets Movement Schedule (in e k)
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Accumulated depreciation Net figures

Change 
Dec. 31 in cons. Depre- Reclassifi- Write- Dec. 31 Dec. 31 Dec. 31
1999 Exch. diff. group ciation Disposals cations ups 2000 2000 1999

11,004 54 – 56 2,658 1,092 – 20 – 12,548 9,603 9,367

172,294 V – – 1,875 V 8,167 V – – – 178,586 V
20,092 692 – 87 3,073 2 – – 23,768 104,589 104,587

– – – – – – – – 158 962

203,390 746 – 2,018 13,898 1,094 – 20 – 214,902 114,350 114,916

42,589 458 – 1,013 5,178 551 89 – 46,750 102,483 101,599

100,453 1,385 59 11,821 2,729 – 36 – 624 110,329 48,334 48,577

48,848 224 453 7,404 4,122 – 34 386 53,159 17,284 17,540

– – – – – – – – 13,925 6,615

191,890 2,067 – 501 24,403 7,402 19 – 238 210,238 182,026 174,331

66 – – – – – – 66 252 193

2,711 V – – 1,304 V – – – 4,015 V
323 – – 94 – – – – 229 15,535 15,999

581 8 – – 2 – – 587 1,535 1,650

– – – – – – – – 8 8

108 – 4 – 6 – – – 110 551 574

209 – 7 – – 62 – – 140 1,230 2,780

3,998 – 3 – 94 1,310 64 – – 5,147 19,111 21,204

399,278 2,810 – 2,613 39,611 8,560 – 1 – 238 430,287 315,487 310,451

1,166 – – 554 – – – 1,720 2,059 1,033

1,741 – – 398 148 – – 1,991 542 569

16,043 – – 6,275 66 – – 22,252 387,838 389,647

528 – – 365 – – – 893 44,669 45,027

– – – – – – – – 136 60

16,571 – – 8,734 66 – – 23,145 432,643 434,734

19,478 – – 7,592 214 – – 26,856 435,244 436,336

V = Offset with equity capital
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Notes on Group and Corporate Accounts of 
FUCHS PETROLUB AG

General information

The annual accounts of the FUCHS Group and
FUCHS PETROLUB AG, Mannheim, are covered
jointly. Insofar as it is not specifically mentioned,
comments apply to both sets of accounts.

The accounts have been prepared in line with
the provisions of the German Commercial Code
and Stock Corporation Law.

The legally required explanations to the bal-
ance sheet and the profit and loss statements
as well as some supplementary explanations
can be found in these notes.

Both sets of accounts are in euros (c).Insofar
as previous accounts are mentioned in the fol-
lowing, the official exchange rate applicable on
January 1, 1999 of DM 1.95583 per c has been
used and the figures thus reflect the same de-
velopment as if they were given in DM. 

In the interest of clarity, amounts shown in
the balance sheet, profit and loss statement and
the Cash Flow Statement are in c thousands
and some items have been grouped together. 

Consolidated Group

All German and International Division subsi-
diaries are always included in the consolidated
financial statements of FUCHS PETROLUB AG. In
the case of subsidiaries without significant busi-
ness operations which (even in their entirety)
are of minor importance for forming a true
and fair view of the group’s net worth, finan-
cial position and results, these have not been
included in the consolidated financial state-
ments. Companies which were acquired dur-
ing the course of the year have been included
from their pur chase date on. Five subsidiaries,
whose interests are jointly held with other par-
ties, have been consolidated on a pro-rata ba-
sis. In total, 89 (85) companies were consoli-
dated.

During 2000 the number of consolidated com-
panies changed as follows:
– eight fully consolidated companies were

added, of which one had previously been
included on an equity basis,

– four fully consolidated companies left, of
which three companies were merged within
the group, and one company was sold,

– one pro-rata-consolidated company was
added,

– one pro-rata-consolidated company left. 

Principal subsidiaries and affiliates are listed
on Pages 112 to 114; the details of the interests
are in accordance with Article 313 paragraph
2 and Article 285 No. 11 of the German Com-
mercial Code and have been filed in the Mann-
heim Commercial Register under No. 3762.
The following companies 
– ALHAMRANI-FUCHS

PETROLEUM SAUDI ARABIA LTD.,
Jeddah/Saudi-Arabia

– CENTURY OILS HELLAS A.B.E.E., 
Athens/Greece

– FRAGOL SCHMIERSTOFF GMBH+CO.KG, 
Mülheim an der Ruhr/Germany 
(previously BREMIN MINERALOEL GMBH & CO.,
Mülheim an der Ruhr/Germany)

– FUCHS OIL MIDDLE EAST LTD.,
Sharjah/United Arab Emirates

– LUBRICANT CONSULT GMBH,
Maintal/Germany,

have been included using the equity method. 

Basis of preparation
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Five German and 13 International Division com-
panies were not consolidated because, in to-
tal, they are of insignificant materiality to the
evaluation of the Group’s net worth, financial
position and results.

Use was made of exemption from duty of
disclosure for the following subsidiaries includ-
ed in the consolidated financial statements:
FUCHS DEA SCHMIERSTOFFE GMBH & CO. KG,
Mannheim, and WISURA MINERALÖLWERK GOLD-
GRABE & SCHEFT GMBH & CO., Bremen, under
§ 264b HGB (German Commercial Code) and
for FUCHS LUBRITECH GMBH, Weilerbach, PARA-
FLUID MINERALOELGESELLSCHAFT MBH, Hamburg,
BREMER & LEGUIL GMBH, Duisburg, and FUCHS

FINANZSERVICE GMBH, Mannheim, under § 264
Abs. 3 HGB. 

Date of consolidation

The effective date of the consolidated financial
statements (December 31, 2000) is the same
as that of the individual financial statements
of the parent company and of the subsidiaries.

Capital consolidation

The book value method is used for the consoli-
dation of new subsidiaries, according to which
possible differences on consolidation are allo-
cated to assets and liabilities insofar as their
present value deviates from their book value.
Any remaining positive difference on consoli-
dation is shown as goodwill. Such goodwill is
set-off consistently against Group reserves ac-
cording to business activity and national risk
factors. The maximum setting-off period is 15
years. 

When subsidiaries are de-consolidated, good-
will set-offs will be written-back and total ac-
quisition costs were set against the proceeds
of disposal (de-consolidation affecting the re-
sult).

For associated companies valued according
to the Equity Method, the corresponding con-
solidation principles apply.

Consolidation of inter-company debt,
income and expenses

Transactions between consolidated Group com-
panies concerning sales, expenses and revenues
as well as receivables and liabilities were elimi-
nated. Inter-company profits generated by supp-
lies and services rendered from consolidated
companies were also eliminated with the ex-
ception of inter-company profits which are in-
significant to the determination of a true view
of the Group’s net worth, financial position
and results.

Currency translation

For consolidation, balance sheets of interna-
tional subsidiaries were converted at the effec-
tive balance sheet date exchange rate or the
European Central Bank’s official reference rate
and the profit and loss statements at the aver-
age rate for the consolidation period. 

The group’s year-end net income has been
calculated and shown at average exchange
rates. 

Foreign currency receivables and liabilities
that were hedged with currency futures have
been valued at the corresponding hedging
rate. 

The differences resulting from the currency
conversion of assets and liabilities as well as
income and expenses have been included and
have no affect upon the result, whereas the
currency differences resulting from the conso-
lidation of debts are treated as income or ex-
pense items.

Currency conversion gains or losses in the
capital consolidation were charged or credited
to currency conversion reserves in the stock-
holders’ equity section without affecting the
result.



Notes on group and corporate accounts
of FUCHS PETROLUB AG

88

Currency translation for the pro-rata equity
capital of associated companies has been per-
formed at the exchange rate applying on the
date of inclusion. Adjustment of assessed val-
ue for the shares held in associated companies
in line with the annual results concerned was
made at the mean exchange rate on the state-
ments’ cutoff date, or the reference exchange
rates specified by the European Central Bank
on the balance sheet cutoff date. Dividend
payouts by associated companies have been
converted at the rate applying on the date of
the payout concerned.

In the fixed asset movement schedule, the sta-
tus at the beginning and end of the business
year has been converted at the exchange rate
applying on the cutoff date, and the other items
converted at average exchange rates. A differ-
ence arising from exchange rate shifts is shown
separately as an exchange difference.

The exchange rates of the major currencies 
in relation to the e altered as follows:

Rate on cut-off date Foreign currency
alteration

1 cc Dec. 31,2000 Dec. 31,1999 in %

US Dollar 0.931 1.003 + 7.2

Pound Sterling 0.623 0.621 – 0.3

Australian Dollar 1.675 1.535 – 9.1

Swiss Franc 1.522 1.605 + 5.2

Chinese Renminbi Yuan 7.705 8.307 + 7.2

Japanese Yen 106.900 102.652 – 4.1

Thai Baht 40.315 37.575 – 7.3

Average exchange rate Foreign currency
alteration

1 cc 2000 1999 in %

US Dollar 0.925 1.067 + 13.3

Pound Sterling 0.612 0.659 + 7.1

Australian Dollar 1.595 1.654 + 3.6

Swiss Franc 1.564 1.600 + 2.3

Chinese Renminbi Yuan 7.498 8.651 + 13.3

Japanese Yen 99.900 121.420 + 17.7

Thai Baht 37.193 40.371 + 7.9
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The accounting and evaluation methods of the
previous year were continued and applied un-
changed. Throughout the group, accounting
and valuation principles conforming to the
German Commercial Code’s stipulations for
incorporated companies have been applied to
the group and corporation financial statements
of FUCHS PETROLUB AG along with its German
and International subsidiaries. The German ac-
counting standards of the German Accounting
Standards Committee (DRSC) have been com-
plied with.

All purchased intangible assets are included
at their purchase costs and have been straight-
line depreciated according to their expected
useful life.

Tangible assets are valued at their purchasing or
manufacturing costs. Assets whose use have a
limited lifetime are subjected to scheduled de-
preciation in line with their expected usage and
at the highest rates fiscally permitted, largely
applying the accelerated-depreciation method.
Low-value tangible assets are written-off in full
in the year of purchase, and are therefore offset
in the assets movement schedule under addi-
tions and disposals. Anticipated permanent
devaluations are taken into account by extra-
ordinary depreciation. 

Investments in associated companies and sub-
sidiaries are stated at their acquisition cost or 
– if so required – at a lower value.

Acquisition costs for equity interests conso-
lidated in line with the Equity Method are in-
creased or decreased according to their re-
spective share in the results and adjusted for
dividend payments made. The pro-rata amounts,
reduced by the payments, are shown as addi-
tions in the fixed asset movement schedule.

Loans are shown at their redemption amount
and non-interest-bearing loans at their dis-
counted cash value. Identifiable risks are cov-
ered by extraordinary depreciation. Securities
held as fixed assets are included at their acqui-
sition costs or – if a permanent devaluation is
expected – at the correspondingly lower value.

Increases in value following from tax auditing
are shown in the fixed asset movement sched-
ule as additions. 

Inventories have been included at the pur-
chasing or manufacturing cost or at their lower
market value. Inventories are always valued
using the weighted average method. Besides
direct costs, manufacturing costs also include
appropriate portions of allocatable material
and production as well as specific manufactur-
ing costs. Furthermore, material and manufac-
turing overheads, general taxes on consump-
tion and depreciation on plant and machinery
are also included. General administration costs,
social facilities, voluntary social security bene-
fits and company pension expenses, plus inter-
est payable on outside capital, are not includ-
ed in manufacturing costs. 

Accounting and Valuation Principles

Throughout the group, scheduled depreciation is based on the following useful lifetimes:

Buildings 20 to 50 years

Plant and machinery 3 to 15 years

Factory and office equipment 3 to 10 years
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Receivables and other assets have been valued
at their nominal value. Identifiable risks have
been taken into account by individual value ad-
justments. A general provision is made for the
general bad debt risk. Non-interest-bearing re-
ceivables with a period of more than one year
are discounted. Unhedged foreign currency re-
ceivables were valued at the lower of the rate
applicable on the book entry date or the rate
applicable on the balance sheet date.

Marketable securities are valued at their ac-
quisition costs or at their lower stock market
or general market value.

Deferred taxes have been calculated on the
time differences between the commercial bal-
ance sheet result and the taxable income of
the consolidated companies. The asset-side
deferred taxes relate chiefly to tax deferments
on eliminated mid-way profits in the group,
particularly in the inventory assets category.

Minority interests reflect the quota held by
third parties in the equity of consolidated sub-
sidiaries.

Untaxed reserves are included at the fiscally
permitted level.

The provisions for pensions are calculated
according to actuarial principles to reflect their
net present values. 

German pension provisions are based on a 
6 % discount factor. The valuation differences
resulting from the use of life-expectancy statis-
tics compiled by Prof. Heubeck in 1998 will be
spread over four years, beginning with 1998.
International subsidiaries create provisions in
line with actuarial principles and locally applica-
ble interest rates. At the balance sheet cutoff
date, there is a coverage shortfall at an Eng-
lish pension fund according to Art. 28 Para. 1
EGHGB, taking into account anticipated future
rises in salaries and pensions amounting to 
c 3,850 k. Other accruals cover all identifiable
risks based on sound and prudent business
judgement.

Liabilities are always stated at their redeem-
able value. Unhedged foreign currency liabili-
ties have been valued at the rate applicable on
the book entry date or at the rate applicable on
the balance sheet date whichever was higher.

Receivables and payables in currencies of the
member states participating in the European
Economic and Currency Union have been val-
ued at the conversion rates irrevocably fixed by
the Council of the European Union.
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Within the framework of segment reporting,
the operative segments are delimited in terms
of regions, reflecting our internal organiza-
tional and reporting structure. 

Segment information is based on the same
disclosure and valuation rules as the consolidat-
ed financial statements. In the consolidated
figures, inter-segmental sales, expenditures and
income, plus receivables and payables, are off-
set against each other. Intra-segmental mid-way
trade results are eliminated, and cross-segment

sales are made at customary market prices. The
figures for segment net assets and segment
debts contain assets and liabilities which have
contributed towards achieving the segment’s
earnings before interest and taxes. 

Segment reporting has been prepared in
broad conformity with German Accounting
Standard No. 3, Segment Reporting, of the
German Accounting Standards Committee
(DRSC).

Segment Reporting

The flow-of-funds analysis shows the flow of
funds within the FUCHS Group during the course
of the year under review. Cash flows from op-
erating activities, from investment activities and
from financing activities are differentiated. Their
preparation is based on Accounting Standard
No. 2 of the German Accounting Standards
Committee (DRSC), and explained on Page 24. 

Effects arising from changes in the consolidated
group have been eliminated in the items con-
cerned. The change in the financial resources
fund attributable to shifts in exchange rates is
shown separately as an effect of currency trans-
lation. 

The financial resources fund contains credit
balances at banks, cheques, cash in hand and
short-term investments in securities.

Flow-of-Funds Analysis for the Group
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These changes result mainly from the disposal
of FRAGOL SCHMIERSTOFF GMBH+CO.KG, Mül-
heim an der Ruhr/Germany (previously BREMIN

MINERALOEL GMBH & CO., Mülheim an der
Ruhr/Germany), meanwhile included only as
an associated company, and the addition of
the K._S. PAUL Group, London/United King-
dom. In addition, one Japanese and two Aus-
tralian companies have been included in the

consolidated financial statements for the first
time.

FUCHS PETROLUB FINANCE B.V., Amsterdam/
Netherlands and FUCHS LUBRITECH INTERNATIONAL

(UK) LTD., London/United Kingdom, compa-
nies newly founded in the year under review,
are not shown in the change calculation, since
their function within the group relates solely
to financing. 

Because of alterations to the group of consoli-
dated companies in 2000, comparability with
almost all items of the balance sheet as per
December 31, 1999, and the profit and loss

statement as per 31 December 1999, has
been impaired. To establish comparability, the
extent of all influencing factors is quantified
below: 

(1) Changes in the consolidated group

Balance sheet

Assets

Fixed assets 1,718

Current assets – 384

Prepaid expenses 85

1,419

Liabilities

Change in net worth 1,408

Provisions – 552

Liabilities 563

1,419

Profit and loss statement

Sales revenues – 26,284

Cost of sales – 29,948

Gross profit on sales 3,664

Selling, administration and R&D costs – 3,124

Operating profit 540

Other operating income 144

Other operating expenses 80

Earnings before interest and taxes (EBIT) 604

Net financial income – 120

Result from ordinary business activities 484

Income taxes 96

Net income 388

Notes on the Balance Sheet
(Figures in c k, unless otherwise specified)
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The development of the fixed asset items and
the changes during 2000 are shown separately
in the fixed asset movement schedule at the
end of the individual financial statements.

The cumulative depreciations also contain
amounts which took advantage of tax
allowances.

(2) Fixed assets

In 2000, capital consolidation goodwill total-
ing c 8,167 k was set-off against the group’s
equity. The chosen set-off period is max. 15
years. In addition, goodwill depreciation af-

fecting the result totaling c 3,073_k was made
in the individual subsidiary companies’ financial
statements.

(3) Intangible assets

Goodwill Individual Capital 
in million c from financial con-

statements solidation Total

Historical acquisition costs
Brought forward on 1 January 2000 46.9 250.1 297.0

Currency exchange differences 1.9 – 1.9

2000 additions 2.8 7.2 10.0

2000 disposals / changes to the consolidated group – 0.1 – 1.9 – 2.0

Reclassifications – – –

Status on 31 December 2000 51.5 255.4 306.9

Set off against equity
Brought forward on 1 January 2000 – 172.3 172.3

Currency exchange differences – – –

2000 additions – 8.1 8.1

2000 disposals / change in consolidated group – – 1.9 – 1.9

Status on 31 December 2000 – 178.5 178.5

Depreciation affecting the result
Brought forward on 1 January 2000 16.3 3.8 20.1

Currency exchange differences 0.7 – 0.7

2000 additions 3.1 – 3.1

2000 disposals / changes to the consolidated group – 0.1 – – 0.1

Status on 31 December 2000 20.0 3.8 23.8

Net book value as of 31 December 2000 31.5 73.1 104.6
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(5) Inventories

Group
2000 1999

Raw materials and supplies 51,112 48,666

Finished and unfinished goods, merchandise 73,476 62,999

Advance payments 517 20

125,105 111,685

(6) Trade accounts receivable

Group
2000 1999

Trade accounts receivable 166,521 158,335

– thereof with a residual term 
of over one year 339 139

(7) Receivables from affiliated companies

Group Corporation
2000 1999 2000 1999

Receivables from 
affiliated companies 1,288 2,088 32,818 31,778

– thereof with a residual term 
of over one year – – – – 

A positive book value difference of c 12.8 m
resulted from the equity-evaluation of five as-
sociated companies. The share of equity was
determined on the basis of local statutory ac-
counts.
The positive differences between book value
and the share of equity in associated compa-

nies represent goodwill and will be set-off
against reserves for up to 15 years according
to their expected usage; 2000 set-offs totaled
c 1.3 m. At the balance sheet date a total of 
c 4.3 m were set-off against group reserves.

(4) Financial assets
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The increase in receivables from enterprises in
which interests are held is primarily attributa-
ble to a rise in intra-group lending to compa-
nies included on a pro-rata basis. In addition,
it reflects the first-time statement of group re-
ceivables with these companies, included only
on a pro-rata basis. In the preceding year, these
were shown under receivables from affiliated
companies. 

The group’s other assets item includes tax re-
funds totaling c 11.8 m, as well as customer
loans resulting from long-term delivery agree-
ments in France. In addition, this figure in-
cludes advanced rental and leasing payments
along with deposits, plus down payments in
connection with the extension to the adminis-
tration building in Mannheim.

(8) Other receivables and assets

Group Corporation
2000 1999 2000 1999

Receivables from enterprises 
in which interests are held 9,279 312 3,518 7,232

– thereof with a residual term 
of over one year – – – – 

Other assets 37,170 39,527 9,444 9,184

– thereof with a residual term 
of over one year 5,964 4,080 139 285

46,449 39,839 12,962 16,416

(9) Securities

Group Corporation
2000 1999 2000 1999

Treasury stock – – – – 

Other securities 103 75 – – 

103 75 – – 
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The other prepaid expenses also contain accruals
resulting from the issuance of bonds, which
are spread over their corresponding terms. In

the group, the figure includes c 708 k for the
euro bond, and in the corporation c 557 k for
the convertible bond.

(10) Prepaid expenses

Group Corporation
2000 1999 2000 1999

Disagio 21 3 – – 

Deferred taxes 3,082 3,611 – – 

Others 4,679 4,314 804 922

7,782 7,928 804 922

The contingent capital remains unchanged at
c 14,558 k. In line with resolutions at the An-
nual General Meetings held on 1 July 1999
and 6 July 2000, the authorized capital on 
31 December 2000 was c 31,036 k, in the
following composition:

c k

Authorized capital I a 16,617

Authorized capital III 14,419

31,036

Authorized capital I a has a term extending to
30 June 2005, authorized capital III until 30
June 2004. So far, the two resolutions autho-
rizing the issuance of new non-voting ordinary
and/or preference shares have not been imple-
mented.

In a letter dated 31 December 1986, RUDOLF

FUCHS GMBH & CO. informed us of the follow-
ing:“We hereby notify you that as of 31Decem-
ber 1986 we possess the majority of voting
rights in your company.”

(11) Subscribed capital

Subscribed capital developed as follows:

As of 31 December 1999 62,090

As of 31 December 2000 62,090

It comprises
1,216,416 ordinary shares...........................à c 26.– = c 31,626,816.– 
1,171,664 preference shares.......................à c 26.– = c 30,463,264.– 
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This item groups together the group’s capital
reserves and retained earnings. The added off-
set amount of goodwill items against group
reserves arising in the year under review, due

to capital consolidation, comes to c 8,167 k.
In addition, c 1,304 k of goodwill from equity
valuation relating to associated companies
was offset in the year under review.

(12) Group reserves

(13) Corporation reserves 

Capital reserves 2000 1999 

Brought forward on 1 January 78,393 79,431

Deduction for capital increase fromcompany 
funds following c rounding-off – – 1,040

Premiums from the conversion of 1997/2002 convertible bonds 1 2

Status as of 31 December 78,394 78,393

Other retained earnings 12,629 12,629

Following acceptance of a resolution by the
Annual General meeting on July 2, 1998, a
nominal total of c 51,129 k (corresponding to
DM 100,000,000) bearer participation certifi-
cates were issued in August 1998. The issue
price was 100 % and the dividend has been
set at 7.29 % per annum. The participation

certificate term ends on December 31, 2007.
Repayment will take place on the first bank
working day after the 2008 Annual General
Meeting, however, not before August 1, 2008.

In line with the terms and conditions, partici-
pation certificate capital is allocated to equity.

(14) Participation certificate capital
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Under German commercial law, payout of divi-
dends to shareholders is determined by the re-
sult of the annual financial statements for FUCHS

PETROLUB AG. In the consolidated financial state-

ments, the unappropriated profit is accordingly
shown at the same level as in the financial state-
ments for FUCHS PETROLUB AG.

(15) Unappropriated profit

2000 1999

Net income for the year 4,624 13,087

Profit brought forward from the previous year 12,826 8,886

Unappropriated profit 17,450 21,973

For the first time, the group’s equity capital is
shown in broad conformity with the draft ver-
sion of German Accounting Standard No. 7

“Group equity and group aggregate income”
of the German Accounting Standards Com-
mittee (DRSC):

(17) Shareholders’ equity

Sub- Capital Dividend- Equity Goodwill Capital Minority Share-
scribed reserves, right capital offsets of the interests holders’
capital, corpora- certificate gener- in the group equity

corpora- tion capital ated in group
tion corpora- the 

tion group

As of 1 January 2000 62,090 78,393 51,129 142,372 – 175,005 158,979 4,871 163,850

Foreign-currency effect – – – 3,697 – 3,697 – 18 3,679

Premiums from the 
conversion of 
1997/2002 
convertible bonds – 1 – – – 1 – 1

Dividend payout 
for 1999 – – – – 9,147 – – 9,147 – 1,352 – 10,499

Change in minority 
interests – – – – – – – 255 – 255

Goodwill offsets – – – – – 9,471 – 9,471 – – 9,471

Consolidated net income 
for the year – – – 16,878 – 16,878 1,591 18,469

As of 
31 December 2000 62,090 78,394 51,129 153,800 – 184,476 160,937 4,837 165,774

This item contains other shareholder’s interests
in the equity and results of consolidated subsi-
diaries.

(16) Minority interests
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(20) Liabilities with a residual term of more than five years 

Group Corporation
2000 1999 2000 1999

Liabilities to banks 432 476 – – 

– thereof secured – – – – 

Other liabilities – – – – 

Liabilities to enterprises inwhich 
interests are held – – – – 

– thereof secured – – – – 

432 476 – – 

Other provisions include precautionary
amounts for restructuring and reorganization
measures. Also included are provisions for

warranties, anticipated losses from incomplete
transactions, dues and obligations for returna-
ble containers.

(19) Other provisions

Group Corporation
2000 1999 2000 1999

Tax provisions 11,548 15,947 1,884 1,451

– thereof provisions for 
deferred taxes 4,945 4,380 – – 

Other provisions
– personnel expenses 

including bonuses 16,924 18,537 1,726 1,365

– Outstanding suppliers’ 
invoices and credits 8,020 9,573 28 – 

– Auditing and 
consulting costs 1,228 1,439 408 353

– Others 8,874 11,988 442 462

46,594 57,484 4,488 3,631

Four International subsidiaries show special
reserve items in line with locally applicable 
tax regulations.

(18) Untaxed reserves
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Other liabilities include value added tax liabili-
ties and other tax liabilities not yet due total-
ing c 7.9 m, unpaid social security contribu-
tions, leasing liabilities as well as financing lia-
bilities amounting to c 5.8 m in connection with
the long-term delivery agreements in France,

which are shown in Other receivables and as-
sets. In addition, liabilities to other FUCHS sub-
sidiaries, dividend-right certificate dividends of
c 3.7 m due on 1 August, 2001, and accrued
interest liabilities from the 1997/2002 conver-
tible bonds are included.

(21) Other liabilities

Group: Balance Thereof due 
31 December 2000 sheet within 1 – 5 Secured 

figure up to 1 year years amounts

Bonds and debentures with 
warrants attached 183,968 37,961 146,007 – 

– thereof convertible 51,118 5,112 46,006 –

Liabilities to banks 128,589 110,168 18,421 5,741

Advance payments received 125 115 10 – 

Trade accounts payable 81,508 81,162 346 – 

Bills payable 5,776 5,508 268 – 

Liabilities to 
affiliated companies 2,051 2,051 – –

Liabilities to enterprises 
in which interests are held 3,742 3,742 – – 

Other liabilities 33,498 32,128 1,370 –

439,257 272,835 166,422 5,741

Group: Balance Thereof due 
31 December 1999 sheet within 1 – 5 Secured 

figure up to 1 year years amounts

Bonds and debentures with 
warrants attached 82,276 5,112 77,164 – 

– thereof convertible 51,119 5,112 46,007 – 

Liabilities to banks 190,645 152,900 37,745 6,538

Advance payments received 114 114 – – 

Trade accounts payable 76,773 76,631 142 – 

Bills payable 4,540 4,461 79 – 

Liabilities to 
affiliated companies 7,421 7,421 – – 

Liabilities to enterprises 
in which interests are held 96 96 – – 

Other liabilities 34,724 33,539 1,185 – 

396,589 280,274 116,315 6,538
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Corporation: Balance Thereof due
31 December 2000 sheet within 1 – 5 Secured

figure up to 1 year years amounts

Bonds – convertible 51,118 5,112 46,006 – 

Liabilities to banks 25,758 25,758 – –

Trade accounts payable 1,100 1,100 – –

Liabilities to affiliated companies 163,658 106,122 57,536 –

Liabilities to enterprises 
in which interests are held 143 143 – –

Other liabilities 8,905 8,905 – –

250,682 147,140 103,542 – 

Corporation: Balance Thereof due
31 December 1999 sheet within 1 – 5 Secured

figure up to 1 year years amounts

Bonds – convertible 51,119 5,112 46,007 – 

Liabilities to banks 49,832 49,832 – – 

Trade accounts payable 1,074 1,074 – – 

Liabilities to affiliated companies 140,160 140,160 – – 

Liabilities to enterprises 
in which interests are held 68 68 – – 

Other liabilities 8,712 8,712 – – 

250,965 204,958 46,007 – 

Euro bond

On 24 May 2000, FUCHS PETROLUB FINANCE B.V.,
Amsterdam/Netherlands, floated a fixed-inter-
est bond (6.375 %) in a volume of c 100,000 k
at an issue price of 99.63 %. The bond is re-
payable on 14 June 2005, and is guaranteed
by FUCHS PETROLUB AG, Mannheim.

Debentures with warrants attached

At the end of 2000, FUCHS PETROLUB AG,
Frauenfeld/Switzerland, was still booking the
1993 – 2001 debentures with warrants at-
tached issued in December 1993. They were
valued at their nominal value of c 32,849 k
(SFr 50,000 k) at the balance sheet date. The
option period expired on 6 December 1996,
and the debenture will be repaid on 7 Decem-
ber 2001. 

Group bonds
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1997/2002 convertible bonds

In December 1997, convertible bonds totaling
a nominal c 51,129 k (corresponding to 100
million DM) were issued at 100 %. Their inter-
est rate is 4.13 % per annum, and interest will
be paid once a year on January 1 from 1998
to 2002 as well as on December 10, 2002.
Conversion rights are 10 : 2 in nominal ordi-
nary and preference shares at c 26.– each.

As the conversion price is c 230.08 (correspond-
ing to DM 450.–), every c 255,64 (correspond-
ing to DM 500.–) convertible bond can be con-
verted into one ordinary and one preference
share with a mathematical value of c 26.– each
plus a cash repayment from the corporation of
c 25.56 (corresponding to DM 50.–). The con-
version period is between January 2, 1998 and
November 20, 2002 with the exception of cer-
tain time periods.

Corporation bonds

Other liabilities

The following is a breakdown of other liabilities:

Group Corporation
2000 1999 2000 1999

Liabilities relating to social security 4,480 4,119 95 122

Tax liabilities 7,914 7,666 1,573 1,042

Anticipatory items 106 171 – – 

The group’s liabilities to banks are secured 
by real estate liens amounting to c 5,741 k 
(c 6,538 k). No collateral of this nature exists
at the corporation.

(22) Total secured liabilities
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(23) Contingent liabilities and other financial liabilities

At the balance sheet date, contingent and 
other financial liabilities were as follows:

Group Corporation
2000 1999 2000 1999

Contingent liabilities:
Liabilities resulting from 
the issue and transfer of bills 862 1,139 – – 

Liabilities resulting 
from guarantees 6,959 4,785 150,530 87,386

– thereof in favor of
affiliated companies – – 150,528 87,383

– thereof in favor of enterprises 
in which interests are held 5,172 4,597 – – 

Liabilities resulting
from contractual warranties – – – – 

Contingent liabilities 
resulting from securing
third party liabilities 17,315 27,908 – – 

Group Corporation
2000 1999 2000 1999

Other financial liabilities:
(annual payments)

Leasing contracts 5,631 4,040 386 336

– thereof to 
affiliated companies – – – – 

Rental contracts 1,966 2,547 497 503

– thereof to 
affiliated companies – – 11 11

Other liabilities 421 585 184 96

– thereof to 
affiliated companies – 2 – – 
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Derivative financial instruments are used to
limit the risk from fluctuations in interest and
exchange rates. They serve solely to hedge
deals in our operative business and financing
transactions connected with it. We do not
trade in derivative instruments in order to
boost earnings. Usage of and prerogatives for
utilizing derivative financial instruments have
been bindingly specified in internal guidelines,
and restricted to the Group Treasury located 
at FUCHS PETROLUB AG.

The two-person principle guarantees adequate
functional separation between trading and
processing.

The financial derivatives involved primarily
comprise what are called OTC instruments
traded outside the stock exchange, like for-
ward exchange deals, currency options, inter-
est rate swaps and interest options. All trans-
actions are handled only with top-rated banks.

(24) Derivative financial instruments

The combined interest rate and currency swaps
not unambiguously classifiable in a particular
hedge category are, in accordance with their
principal purpose, allocated to the currency
hedge instruments. 

The financial derivatives listed are used to
hedge either deals already booked, i.e. already
covered by the annual financial statements, or
open business transactions, i.e. ones currently
being processed but not yet completed. No
anticipatory hedge deals, i.e. ones covering only
future transactions, were concluded.

The nominal volume on 31 December 2000 comprises the following:

in million c Up to 1 year 1 – 5 years Over 5 years total

Swaps and forward swaps – 142.6 55.0 197.6

Interest rate caps and other 
interest rate options 5.1 20.4 – 25.5

Total interest rate deriva-tives 5.1 163.0 55.0 223.1

Forward exchange deals 47.9 – – 47.9

Interest rate and currency swaps 16.1 17.3 – 33.4

Total currency derivatives 64.0 17.3 – 81.3

The nominal volume is the sum total of all buy and sell amounts involved in the interest rate and currency derivatives.
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Notes on the Profit and Loss Statement
(figures in c k, unless otherwise specified)

The regional breakdown of consolidated sales
is based on the registered office locations of
the customers concerned. 

The corporation is a pure holding company.
No sales revenues are therefore generated.

(25) Sales revenues
Group

2000 1999 Change
million c million c in %

Operational category breakdown
Lubricants 846 743 + 13.9

Polishing technology 31 31 – 

Trading with base oil,
heating oil and fuels 22 57 – 61.4

Others 3 3 – 

902 834 + 8.1

Regional breakdown
Germany 170 201 – 15.5

Europe (excluding Germany) 361 336 + 7.4

North and Latin America 219 177 + 24.0

Asia/Pacific Rim, Africa 152 120 + 26.6

902 834 + 8.1

(26) Cost of sales

Group
2000 1999

Cost of raw materials, supplies
and goods for resale 489,160 444,181

Cost of purchased services 4,843 4,814

Material expenses 494,003 448,995

Personnel and other costs 78,837 73,457

572,840 522,452
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(27) Selling and distribution costs

Group
2000 1999

Freight 30,841 29,234

Commissions 22,610 20,609

Personnel and other costs 129,778 120,234

183,229 170,077

Income from corporation cost allocations in-
cludes non-periodic income of c 721 k. Other
income of the group includes the sale of pack-
aging materials and empty containers and in-
come for services rendered.

The group’s other operating income item
includes c 2,592_k for non-periodic income.

(28) Other operating income

Group Corporation
2000 1999 2000 1999

Income from the 
disposal of fixed assets 1,652 2,088 1,407 7

Income from the release 
of provisions 3,622 1,716 2 18

Income from the release of specific 
and general bad-debt provisions 2,357 1,387 – – 

Income from cost allocations,
commissions, licenses and cost levies 2,936 2,521 14,165 12,312

Income from rents and leases 896 1,543 – – 

Differences on currency 
translation and currency gains 2,279 3,864 190 1,145

Damages received 110 788 14 3

Income from the release
of special reserve items 20 41 – – 

Other 5,248 3,243 487 366

19,120 17,191 16,265 13,851
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The above expenses generated by the leasing
of fixed assets constitute an offsett to the in-
come from rents and leases (c 896 k) shown in

other operating income. The amount shown
for the group includes c 274 k of non-periodic
expenses.

(29) Other operating expenses

Group Corporation
2000 1999 2000 1999

Losses from the disposal of fixed assets 205 293 4 – 

Depreciation and adjustments 
on receivables 4,978 4,713 1,076 282

Depreciation of goodwill
and undisclosed reserves 4,830 6,117 – – 

Differences on currency translation 
and currency exchange losses 2,004 1,202 165 207

Expenses generated by the 
leasing of fixed assets 685 1,141 – – 

Allocations to provisions 
for warranties 13 232 – 116

Restructuring costs and 
severance payments 2,022 617 – – 

Allocations to special reserve items 4 8 – – 

Other 4,362 6,727 1,436 1,573

19,103 21,050 2,681 2,178

The corporation is purely a holding company;
its total operating income is therefore influ-
enced by income from investments as well as

cost allocations. The corporation’s investment
income results from dividends received from
its subsidiaries.

(30) Investment income

Group Corporation
2000 1999 2000 1999

Investment income 56 43 24,798 35,204

– thereof from 
affiliated companies – 2 20,721 25,910

Income from profit 
and loss transfer agreements – – 7,480 6,287

Income from associated companies 1,486 1,399 – – 

Losses from associated companies – 283 – – – 

1,259 1,442 32,278 41,491



Notes on group and corporate accounts
of FUCHS PETROLUB AG

108

The average number of employees in pro rata
consolidated companies is shown proportion-

ally to the interest held. This applies to 407
people.

(33) Personnel expenditure / Employees

Group Corporation
2000 1999 2000 1999

Personnel expenditure 
Wages and salaries 130,370 119,765 6,941 6,436

Social security 
and other pension and welfare costs,
and similar obligations 30,177 28,622 1,674 1,555

– thereof for pension schemes 6,090 5,222 876 769

160,547 148,387 8,615 7,991

Employees
(annual average) 
Salaried staff 2,456 2,429 72 69

Wage-earners 1,440 1,479 – – 

3,896 3,908 72 69

(31) Net financial income

Group Corporation
2000 1999 2000 1999

Income from other securities 
and long-term loans 144 48 – – 

Other interest and similar income 1,973 2,318 517 478

– thereof from affiliated companies 438 46 351 408

Depreciation of financial assets and 
marketable securities – 76 – 448 – 6,640 – 8,734

Interest and similar expenses – 18,542 – 18,113 – 11,103 – 8,949

– thereof to affiliated companies 26 – 60 – 6,406 – 4,062

– 16,501 – 16,195 – 17,226 – 17,205

These figures refer to non-income taxes of
International subsidiaries who are included 

in manufacturing, administration, sales and
research and development costs.

(32) Other taxes

Group Corporation
2000 1999 2000 1999

4,987 4,513 – –
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Members of the Executive Board:
Dr. Manfred Fuchs,
Chairman
Stefan Fuchs,
Deputy Member
Prof. Dr. Theo Mang
Dr. Alexander Selent

Members of the Supervisory Board:
Dr. Bernd H. Müller-Berghoff,
Chairman
Hans-Georg Pohl,
Deputy Chairman
Hans-Joachim Fenzke,
Employee representative
Prof. Dr. Bernd Gottschalk
Prof. Dr. Dr. h.c. mult. Otto H. Jacobs
Heinz Thoma,
Employee representative

If the Annual General Meeting approves the
proposed payments, the total remuneration of
the Supervisory Board will amount to c 129 k.
The Executive Board received remuneration to-
taling c 1,402 k. Total remuneration for former
members of the boards came to c 90 k.

Pension provisions totaling c 340 k have been
formed for previous members of the Executive
Board.

In line with Article 285, paragraph 10 of the
German Commercial Code, details of the other
supervisory functions and Directorships held
by Members of the Corporate Boards can be
found in separate overviews attached to these
notes.

Details of the Corporate Boards

The application of tax regulations did not sig-
nificantly affect the Group’s net income. Any

future additional tax charges resulting from
this are likewise insignificant.

Impact of tax regulations on the annual result
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The Executive Board will recommend the
Supervisory Board to propose the following

appropriation of profits (in c ) to the 2001
Annual General Meeting:

A dividend of c 3.87 per 
ordinary share on entitled ordinary 
share capital totaling c 31,626,816.– 4,707,529.92

A dividend of c 4.38 per 
preference share on entitled preference 
share capital totaling c 30,463,264.– 5,131,888.32

9,839,418.24

Balance carried forward 7,610,969.75

Unappropriated profit 17,450,387.99
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We have audited the annual financial state-
ments, together with the book-keeping system,
of FUCHS PETROLUB AG, Mannheim as well as
the group financial statements and its manage-
ment reports on the corporation and the group
prepared by the company for the business year
from January 1 to December 31, 2000. The
preparation of these documents in accordance
with German commercial law is the responsi-
bility of the company’s Executive Board. Our
responsibility is to express an opinion on the
annual financial statements, together with the
book-keeping system, as well as on the con-
solidated financial statements and the man-
agement reports on the corporation and the
group based on our audit.

We conducted our audit of the annual and
group financial statements in accordance with
Article 317 of the German Commercial Code
and the generally accepted German standards
for the audit of financial statements promul-
gated by the German Institute for Auditing
(IDW). These standards require that we plan
and perform the audit in such a way that any
inaccuracies and infringements significantly
affecting the view provided of the net worth,
financial position and results of the group by
the annual and consolidated financial state-
ments, in compliance with generally accepted
accounting principles, and by the corporation
and group management reports, are detected
with sufficient reliability.

Knowledge of the business activities and the
economic and legal environment of the com-
pany and of the group and evaluations of pos-
sible incorrect statements are taken into account
in the determination of audit procedures. The
effectiveness of the internal accounting-related
controlling system and the evidence support-
ing the disclosures in the books and records,
the annual and group financial statements and
the management reports on the corporation
and group are examined primarily on a random-
sampling basis within the framework of the
audit. The audit includes assessing the annual
financial statements of the companies included
in the consolidated financial statements, delimi-

tation of the consolidated group, the account-
ing and consolidation principles used, and sig-
nificant estimates made by legal representatives,
as well as evaluating the overall presentation
of the annual and the consolidated financial
statements and the management reports on
the corporation and group. We believe that
our audit provides a reasonable basis for our
opinion.

Our audit has not led to any reservations. 
In our opinion and in accordance with proper

accounting principles, the annual and the group
financial statements give a true and fair view
of the net worth, financial position and results
of the corporation and group. On the whole,
the management reports on the corporation
and group provide an accurate presentation of
the financial position of corporation and group
and accurately describe future risks.

Mannheim, April 19, 2001 

KPMG
Deutsche Treuhand-Gesellschaft
Aktiengesellschaft
Wirtschaftsprüfungsgesellschaft

(Schmid) (Walter)
Wirtschaftsprüfer Wirtschaftsprüfer
[Chartered Accountant] [Chartered Accountant]
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Major affiliates and associates 
Status on 31 December 2000

Capital Capital1 Sales in
held1 2000

ck %1 ck

Lubricants and related specialty products:

BREMER & LEGUIL GMBH, Duisburg 240 66.67 14,158

FRAGOL SCHMIERSTOFF GMBH+CO.KG, Mülheim an der Ruhr 512 50 86,456

FUCHS DEA SCHMIERSTOFFE GMBH & CO. KG, Mannheim 28,224 50 264,870

FUCHS LUBRITECH GMBH, Weilerbach 2,583 100 42,904

PARAFLUID MINERALOELGESELLSCHAFT MBH, Hamburg 307 100 8,331

RAVENSBERGER SCHMIERSTOFFVERTRIEB GMBH, Werther i.W. 1,074 100 9,829

WISURA MINERALÖLWERK GOLDGRABE & SCHEFT GMBH & CO., Bremen 1,023 85 8,125

Polishing technology:

LIPPERT-UNIPOL GMBH, Epfenbach 5,721 100 17,236

At home:
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Capital Capital1 Sales in
held1 2000

ck %1 ck

Lubricants and related specialty products:

ALHAMRANI-FUCHS PETROLEUM SAUDIA ARABIA LTD., Jeddah/Saudi-Arabia 8,364 32 93,482

CENTURY OILS HELLAS A.B.E.E., Athens/Greece 181 50 2,403

FUCHS ARGENTINA S.A., El Talar de Pacheco/Argentina 666 100 6,030

FUCHS AUSTRIA SCHMIERMITTEL GMBH, Bergheim/Austria 1,235 70 7,853

FUCHS BELGIUM N.V., Huizingen/Belgium 5,722 100 17,122

FUCHS CORPORATION, Dover, Delaware/USA (cons.) 32,985 2 100 196,226

–  FUCHS LUBRICANTS CANADA LTD., Cambridge, Ontario/Canada 2,329 2 100 14,393

–  FUCHS LUBRICANTS CO., Harvey, Illinois/USA 55,969 2 100 184,502

FUCHS DO BRASIL S.A., Sao Paulo/Brazil 4,320 61 13,909

FUCHS HELLAS S.A., Athens/Greece 1,564 97.37 2,430

FUCHS-KEWEI SPECIALTIES LUBRICANTS (HEFEI) LTD., Hefei/People’s Republic of China 532 64.5 2,677

FUCHS LUBRIFIANTS FRANCE S.A., Nanterre/France (cons.) 3 7,028 89.67 4 70,738

–  ETABLISSEMENTS PRATE S.A., Lille/France 73 100 2,701

–  FUCHS LABO AUTO S.A., Rueil-Malmaison/France 1,672 100 36,016

–  FUCHS LUBRIFIANTS INDUSTRIE S.A., Rueil-Malmaison/France 526 100 22,571

–  FUCHS LUBRIFIANTS IDF S.A., Champigny s.M./France 239 100 3,613

–  SILKOLENE FRANCE S.A., Portes-les-Valence/France 381 100 2,230

FUCHS LUBRICANTES S.A., Vitoria/Spain 4,177 100 39,163

FUCHS LUBRICANTS (AUSTRALASIA) PTY. LTD., Sunshine-Melbourne/Australia 2,984 100 31,046

FUCHS LUBRICANTS (INDIA) LTD., Mumbai/India 3,223 100 5,671

FUCHS LUBRICANTS (KOREA) LTD., Seoul/Korea 3,666 100 8,162

FUCHS LUBRICANTS (PHILIPPINES) INC., Manila/Philippines 996 100 2,701

FUCHS LUBRICANTS (SHANGHAI) LTD., Shanghai/People’s Republic of China 5,508 100 4,518

FUCHS LUBRICANTS (SOUTH AFRICA) (PTY.) LTD., Johannesburg/South Africa (cons.) 15 100 17,066

FUCHS LUBRICANTS (YINGKOU) LTD., Yingkou-City/People’s Republic of China 3,246 100 13,765

FUCHS LUBRICANTS PTE. LTD., Singapore/Singapore 4,804 100 8,187

FUCHS LUBRICANTS TAIWAN CORPORATION, Taipei/Taiwan 1,090 100 3,700

FUCHS LUBRIFICANTI S.P.A., Buttigliera d´Asti/Italy 4,132 100 42,391

FUCHS LUBRIFICANTES LDA., Porto/Portugal 2,494 100 5,226

FUCHS MAZIVA D.O.O., Samobor/Croatia 753 100 3,466

FUCHS OIL CORPORATION (CZ) SPOL. SR.O., Prague/Czech Republic 43 100 3,976

FUCHS OIL CORPORATION (PL) SP. ZO.O., Gliwice/Poland 1,044 100 10,726

FUCHS OIL FINLAND OY, Vaasa/Finland (cons.) 168 100 2,061

FUCHS-PETROCHEMA SPOL. S.R.O., Dubová-Nemecká/Slovak Republic 45 51 2,259

FUCHS (UK) PLC., Stoke-on-Trent, Staffordshire/United Kingdom (cons.) 3,208 2 100 124,009

–  FUCHS LUBRICANTS (UK) PLC., Stoke-on-Trent, Staffordshire/United Kingdom 30,533 2 100 117,166

–  PHOENIX OIL COMPANY (UK) LTD., Stoke-on-Trent, Staffordshire/United Kingdom 0 100 6,582

Abroad:
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Capital Capital1 Sales in
held1 2000

ck %1 ck

HEIN DE WINDT B.V., Doetinchem/Netherlands 29 100 5,892

LUBRICANTS TECHNOLOGY SP.ZO.O., Gliwice/Poland 50 97.5 6,661

MAKOTO-FUCHS K.K., Nara-ken/Japan (cons.) 3,320 50 17,774

K. S. PAUL PRODUCTS LTD., London/United Kingdom 95 100 4,237

MOTOREX AG, Langenthal/Switzerland 164 50 8,960

R.J. MELLOR & CO. LTD., Sheffield, South Yorkshire/United Kingdom 266 91.73 3,295

Polishing technology:

LIPPERT-UNIPOL (UK) LTD., Birmingham/United Kingdom 1,604 100 5,208

LIPPERT-UNIPOL (P) TRATAMENTO DE SUPERFICIES LDA., Guimaraes/Portugal 748 100 3,925

LIPPERT ABRASIVES INC., Reynoldsburg (Columbus), Ohio/USA 11 100 1,542

LIPPERT-PELISSIER S.A.S., Val de Reuil/France 850 100 7,575

LIPPERT ITALIANA S.R.L., Bologna/Italy 103 99.5 4,944

Abroad:

Notes:

1 Referenced to the controlling company concerned
2 Including capital reserves
3 Formerly FUCHS LABO S.A., Nanterre/France
4 The company owns 9.91% of its own shares



116 Imprint

Imprint

Published by:
FUCHS PETROLUB AG

Concept/design:
Wurth Werbeagentur GmbH & Co. KG,
Mannheim

Photos:
Atelier Steincke Fotodesign, Heidelberg

Typesetting, litho and printing:
Druckerei Dr. Johannes Hörning GmbH,
Heidelberg

This annual report is also
available in German.

An abbreviated version in German
and English can also be found on
the Internet.

If you would like more 
information, just write to
FUCHS PETROLUB AG,
Public Relations
Friesenheimer Strasse 17
D-68169 Mannheim

Investor Relations:
FUCHS PETROLUB AG
Telephone: +49(0)621/3802-105
Telefax: +49(0)621/3802-274

Fuchs on the Internet:
http://www.fuchs-oil.com
e-mail: contact.de.fpoc@fuchs-oil.de

We thank Mr Ahsan Rashid and
his team from ALHAMRANI-FUCHS

PETROLEUM SAUDI-ARABIA for their
support in preparing the photo-
graphs for this annual report’s
special topic.



Nine-year Overview

117

2000 1999 1998 1997 1996 1995 1994 1993 1992

Earnings situation
Sales 902.0 834.0 789.3 787.4 692.1 669.1 676.0 656.4 668.0

of which domestic 170.1 201.3 218.8 225.0 212.5 214.0 228.2 241.0 277.1

of which international 731.9 632.7 570.5 562.4 479.6 455.1 447.8 415.4 390.9

Cost of raw materials 494.0 449.0 421.2 423.8 373.5 365.4 349.1 332.8 346.7

Gross income from sales 329.1 311.6 298.2 296.9 257.9 245.0 249.7 247.6 247.3

in % of sales 36.5 37.4 37.8 37.7 37.3 36.6 36.9 37.7 37.0

Earnings before interest and
taxes (EBIT) 56.9 55.1 41.1 48.5 43.0 44.4 44.9 40.1 41.2

in % of sales 6.3 6.6 5.2 6.2 6.2 6.6 6.6 6.1 6.2

Financial result – 16.5 – 16.2 – 16.3 – 13.1 – 13.3 – 12.2 – 12.6 – 15.7 – 18.7

Net income 18.5 17.1 6.2 18.2 14.5 14.3 15.5 11.4 9.6

in % of sales 2.1 2.1 0.8 2.3 2.1 2.1 2.3 1.7 1.4

Net income per share 7.07 6.67 1.98 6.99 4.28 4.28 5.00 3.82 3.17

Assets/Capital
Fixed assets 315.5 310.5 325.8 347.5 267.6 246.3 256.0 256.5 260.2

Current assets 
incl. prepaid expenses 365.7 336.7 284.1 288.9 253.0 250.3 242.9 237.4 243.8

Total assets 681.2 647.2 609.9 636.4 520.6 496.6 498.9 493.9 504.0

Shareholders’ equity 165.8 163.9 196.5 166.2 143.6 129.2 136.2 133.2 128.6

in % of total capital 24.3 25.3 32.2 26.1 27.6 26.0 27.3 27.0 25.5

Provisions 75.3 85.4 76.9 86.0 74.9 71.0 74.5 72.9 69.4

Financial liabilities 313.0 273.4 246.1 304.4 227.6 222.3 213.6 218.5 227.2

in % of total capital 45.9 42.2 40.4 47.8 43.7 44.8 42.8 44.2 45.1

Gearing 
(net financial indebtedness
to shareholders’ equity) 1.78 1.57 1.15 1.71 1.47 1.53 1.37 1.47 1.57

Other liabilities 127.5 124.5 90.4 79.8 74.5 74.1 74.6 69.3 78.8

Total capital 681.2 647.2 609.9 636.4 520.6 496.6 498.9 493.9 504.0

Return on equity in % 13.4 12.7 3.9 11.0 10.1 11.1 11.4 8.6 7.5

Financing
Cash earnings to DVFA/SG 49.3 48.7 37.5 44.1 36.5 35.0 38.9 38.0 33.6

Inflow of funds from
current operating activities 11.5 49.0 35.8 27.4 31.3 21.4 41.0 31.8 26.7

Outflow of funds from 
investment activity – 35.5 – 40.1 – 24.0 – 50.7 – 55.2 – 16.2 – 27.5 – 22.3 – 23.8

Changes from financing activity 25.5 – 9.7 – 18.4 27.2 13.3 – 5.8 – 8.1 – 11.6 – 4.9

Free cash flow – 24.0 8.9 11.8 – 28.3 – 23.9 5.3 13.5 9.5 4.1

Investments in tangible assets 30.5 28.2 30.1 35.9 25.1 33.8 23.6 17.7 22.6

of which domestic 9.0 7.9 5.8 7.8 8.8 6.7 5.7 5.6 8.6

of which international 21.5 20.3 24.3 28.1 16.3 27.1 17.9 12.1 14.0

Depreciation on tangible assets 24.4 24.3 25.7 20.8 18.2 16.8 19.1 21.0 21.0

in % of tangible-asset investments 80.0 86.2 85.4 57.9 72.5 49.7 80.9 118.6 92.9

The Fuchs Group (figures in million e )

1 9 9 2  1 9 9 3  1 9 9 4  1 9 9 5  1 9 9 6  1 9 9 7

1 9 9 2  1 9 9 3  1 9 9 4  



2000 1999 1998 1997 1996 1995 1994 1993 1992

Employees
Number of employees 3,952 3,889 3,843 3,828 3,794 3,661 4,024 4,091 4,277

at home 952 945 951 1,088 1,144 1,164 1,237 1,372 1,496

abroad 3,000 2,944 2,892 2,740 2,650 2,497 2,787 2,719 2,781

Personnel expenses 160.5 148.4 144.8 142.5 128.0 122.0 132.9 134.5 133.2

in % of sales 17.8 17.8 18.3 18.1 18.5 18.2 19.7 20.5 19.9

sales per employee (in c k) 231.5 213.4 199.7 201.8 181.3 180.4 169.5 159.1 154.4

Research and development
Research and
development costs 18.8 17.4 16.1 15.9 13.9 11.8 14.5 15.7 15.6

in % of sales 2.1 2.1 2.0 2.0 2.0 1.8 2.1 2.4 2.3

Net income (in c m) 4.6 13.1 12.1 14.7 5.9 5.3 6.6 6.0 5.2

Amount distributed (in c m) 9.8 9.1 9.1 8.9 5.4 5.1 4.3 3.9 3.5

Dividend per ordinary share 3.87 3.58 3.58 3.58 3.07 3.07 2.56 2.30 2.05

Tax credit 0.00 0.10 0.00 0.56 0.84 0.74 1.09 0.99 1.15

Dividend per ordinary share
incl. tax credit 3.87 3.68 3.58 4.14 3.91 3.81 3.65 3.29 3.20

Dividend per preference share 4.38 4.09 4.09 4.09 3.58 3.58 3.07 2.81 2.56

Tax credit 0.00 0.12 0.00 0.64 0.98 0.86 1.31 1.21 1.44

Dividend per preference share
incl. tax credit 4.38 4.21 4.09 4.73 4.56 4.44 4.38 4.02 4.00

Stock exchange prices on 31. Dec.

Ordinary share 59.1 61.5 90.5 107.6 94.6 86.9 117.6 104.8 73.1

Preference share 57.3 57.5 74.1 108.9 74.9 74.6 83.6 78.2 62.9

Convertible bonds (in %) 94.6 96.8 99.6 100.1 – – – – –

Participation-right 
certificate 1998 – 2007 (in %) 100.5 99.7 100.7 – – – – – –

FUCHS PETROLUB AG (figures in e )

1 9 9 8  1 9 9 9  2 0 0 0

1 9 9 5  1 9 9 6  1 9 9 7  1 9 9 8  1 9 9 9  2 0 0 0
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Events

30 April 2001
Balance sheet press conference, Mannheim
Presentation of the annual financial state-
ments for 2000

4 May 2001
DVFA analysts conferences, Frankfurt/Main

17/18 May 2001
Analysts conference, Edinburgh and London

7 June 2001
Annual General Meeting, Mannheim

8 June 2001
Dividend payment
Informational event for Swiss
shareholders, Zurich

31 August 2001
First-half press conference, Mannheim

4 September 2001
Analysts’ conference, Wolfsburg 

10 September 2001
The German Equity Forum, Amsterdam

November 2001
German Mid Cap Conference, Frankfurt/Main

12 June 2002
Annual General Meeting, Mannheim

Quarterly reports

31 May 2001
Quarterly report for January – March 2001

31 August 2001
Quarterly report for January – June 2001

30 November 2001
Quarterly report for January – September 2001

2001 Annual General Meeting

The ordinary annual general meeting will be held
in the Mozart Hall of the Rosengarten Congress
Center, Rosengartenplatz 2 in Mannheim, at
10.00 a.m. on Thursday 7 June 2001. Together
with the invitation and the agenda, shareholders
also receive an abbreviated report on the 2000
business year through their depositary bank.

Financial Calendar 
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